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THE WHITE HOUSE 

WASHINGTON

July 22, 1996

MEMORANDUM TO THE PRESIDENT 

From: Laura Tyson

Subject: Proposed Garment Labeling Initiative

Background: During the last three years, the Department of Labor has been working 
tirelessly to eradicate sweatshops in the garment industry. This problem has gained 
significant media attention in recent weeks with the revelation that some of the items sold 
under talk show host Kathie Lee Gifford’s clothing line were made in a NYC sweatshop. 
Just last week. Secretary Reich held a forum at which representatives from all aspects of 
the fashion industry discussed how to eradicate sweatshop conditions. And a recent survey 
indicates that sweatshops are an issue about which Americans care deeply, with more than 
eighty percent of the respondents indicating that they would be willing to pay more for a 
garment if it were guaranteed to be made in a legitimate shop.

Capitol Hill Initiatives: Interest in the sweatshop issue has grown on Capitol Hill, and 
there are a variety of related legislative initiatives that members have introduced or plan to 
introduce. Some of these initiatives would mandate labels indicating the labor conditions 
under which garments were produced, while others would simply ban the import of 
products made with child labor. (The latter approach was proposed in the Families First 
Agenda and was raised in discussions in the Democratic Platform.) Most, if not all, of 
these legislative approaches would probably provoke a serious challenge in the World Trade 
Organization.

Although it is unlikely that any of the legislative approaches will move very far 
during the remaining days of this Congress, they are causing growing concern among the 
business community. At the same time, business leaders have also become concerned about 
the unfavorable publicity that results from selling products that are found to be produced 
under sweatshop conditions.



Recommended Administration Initiative: Secretary Reich has brought to the NEC two 
options for you to consider. We have reviewed them at both the deputy level and principal 
level at the NEC with involvement from NEC staff, USTR, Treasury, Commerce and 
Labor. The first option is an industry-led, voluntary labeling initiative. The second option 
couples the label ing initiative with legislation to hold retailers and manufacturers 
responsible for their subcontractors’ labor practices and to provide a safe harbor to 
companies that put monitoring programs in place.

Last week the NEC principals held a meeting on both of these options and 
unanimously agreed to recommend to you that we move forward quickly on the first option. 
This option has many desirable features: it allows you to demonstrate your leadership on a 
compelling issue without waiting for legislative action; it builds on your corporate 
responsibility message; and it allows you to postpone or avoid top-down regulatory or 
legislative remedies—such as the ones now under consideration on the Hill—that will 
antagonize and split the garment industry and that threaten to violate our international 
trading agreements.

While it is possible that some in the unions or on the Hill will be disappointed that 
we have not called for a legislative action, we can say that we wanted to first give an 
industry self-monitoring solution a chance and then, if the industry did not meet this 
challenge, legislative solutions would be considered.

The NEC Principals are very enthusiastic about Secretary Reich’s voluntary labeling 
option, and our staffs have already begun to speak to CEOs to see if we can get the 
groundwork necessary for its announcement ready in the next few weeks. Please let me 
know if you want us to move forward on Option 1 and if you have any suggestions about 
how to improve it.
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U.S. D«partment of Labor Assistant Secretary lor Policy 
Washrnglon. D C 70210

June 17, 1996

memorandum for gene SPERLING
ANNE H. LEWlji ^

SUBJECT:

AUadied arc:

Fashion Forum Scheduling Request

1 Scheduling Request

2. AFT Agenda for Forum

3. One page Fact Sheet on the No Sweat Initiative
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Scheduling Proposal June 14, 1996

_Accept

TO:

FROM;

REQUEST;

PURPOSE;

_Regret _Pending

Stephanie Streett/Anne Hawley 
Co-Directors of Scheduling for the President

Kitty Higgins, Assistant to the President and Cabinet Secretaiy

To have the President speak at the Fashion Industry Forum (on the 
Garment Sweatshop issue) on July 16. 1996 - to deliver opening 
remarks at breakfast, the keynote speech at lunch, or at some other point 
during the session that will run from 8 a.m. to 4 p.m.

Also to accommodate the President, we could shift the date to another 
day in the same week - July 15, 17. or 18. (We do, however, need to 
send out the invitations early in the week of June 17, so if we are going 
to shift from our already announced date of July 16 we need to do so as 
soon as possible!)

Consistent with the President’s "Challenge on Economic Security" theme 
and reinforcing his commitment to corporate citizenship, the purpose of 
the Forum is to bring together representatives from all aspects of the 
fashion industry to expand our crusade against sweatshops.

Like raising the minimim wage, eradicating sweatshops must be a 
critical element of any strategy to ensure fairness for workers. Workers 
in sweatshops are being paid less than the minimum wage (if they are 
paid at all) and are being cheated out of overtime pay. Many also 
work in unsafe quarters.

A November, 1995 survey conducted for Mary Mount University by 
ICR Survey Research Group indicated that sweatshops are an issue 
about which Americans care deeply. According to the survey, more than 
three-fourths of Americans would avoid shopping at stores if they were 
aware that tlie stores sold goods made in sweatshops Consumers also 
are willing to pay a price for assurances that the goods they buy are not 
made in sweatshops. 81% say they would be willing to pay up to an 
extra $1 on a $20 garment if it were guaranteed to be made in a 
legitimate shop.

At the Forum, retailers, mtinufacturers, consumers, workers, national and 
local union leaders, celebrities who endorse products, fashion models.
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BACKGROUND;

PREVIOUS
PARTICIPATION:
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fashion editors, and policy experts will meet to discuss the challenges 
confronting the fashion industry in attempting to eradicate sweatshops 
and different strategics that can be employed by every layer of the 
garment "food chain."

Please see the attached fact sheet describing the Forum and a 
preliminary draft agenda. (The agenda suggests the possibility of the 
President speaking at breakfast, but as mentioned above this is totally 
flexible.)

The "No Sweat" initiative i.<5 an ideal merger of two of the President's 
most important messages — corporate citizenship and ensuring economic 
security. The Fashion Industry Forum is a critical next step in the 
Administration's campaign to eradicate sweatshops.

The Department of Labor has 800 investigators to protect the rights of 
those one million garment workers and the other 110 million employees 
in 6.5 million workplaces. Enforcement, alone, cannot begin to address 
rampant problems in the industry. To bring about change, the 
Department of Labor is employing a three part "No Sweat" strategy of; 
gnforcement. rsgpgni^ion, and public education (Please see attached fact 
sheet on the "No Sweat" initiative.)

While the problem of sweatshops remains alarmingly high - more than 
half of the sewing shops in this country alone do not pay the minimum 
wage and two-thirds do not pay overtime - our efforts are paying off in 
very tangible ways. In addition to the $7.3 million dollars in back wages 
that we have collected for 25,000 garment workers, just in the past two 
weeks, two major retailers have announced that they are stepping up 
their monitoring effons - J.C. Penney, and Talbots. In addition, two 
major trade associations (the National Retail Federation and the 
American Association of Manufacturers) have announced services they 
arc providing to their members to help address the sweatshop problem.

This would represent the While House's first direct involvement in the 
"No Sweat" initiative ic, but the effort is a logical extension of the 
President's efforts on behalf of economic security, fairness to workers, 
and corporate citizenship.

DATE AND TIME: July 16, 1996 (or July 15, 17, or 18) 

BRIEFING TIME; 10 minutes

I)

4
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DURATION

LOCATION:

20 minutes plus transportation to apd from Marymount University, in 
Arlington, VA. (Alternatively, if the President spoke at a breakfast, 
lunch, or other forum at the White House, the travel time would be 
eliminated.)

Marymount University in Arlington, VA or at the White House.

PARTICIPANTS: Secretary Robert Reich
Approximately 200 representatives of garment retailers and 
manufacturers, celebrities who endorse apparel lines (including 
Kaihie Lee Gifford for the afternoon portion of the day), state 
and local leaders, policy experts, fashion writers, models, 
workers (and the UNITE leadership), and consumers.

OUTLINE 
OF EVEN T: Panel discussions and keynote speakers, much like the corporate 

responsibility forum. (See attached agenda)

REMARKS REQUIRED: Talking points for discussion.

MEDIA
COVERAGE:

RECOMMENDED BY:

Open press. (We expect there to be very substantial press 
interest) ^

Secretary Robert Reich, 219-8271 
Vince Trivelli, Chief of Staff, Dept, of Labor 219-8271 
Anne Lewis, Assistant Secretary, Policy, 219-6181 
Susan King, Assistant Secretary, Public Affairs. 219-5502 
Maria Echaveste, Administrator, Wage and Hour Division 

219-8305
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DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT
6/6 11:00

FASHION INDUSTRY FORUM 

U.S. Department of Labor 
Marymount University 

JULY 16,1996 
DRAFTAGEWDA

8:00* 
8:30 am

BreakTast at Marymount

8:30- 
9:00 am

9:00- 
9:30 am

Welcome Address

POTUS

Introductory Remarks

Sister Gallagher, President Marymount welcomes participants and 
introduces RBR

9:30- 
9:45 am

Robert B. Reich, Secretary of Labor
Opening remarks and introduction of video

Introductory Video

9:45-
11:15

Panel 1: Sweatshops: An Ugly Stain on American Fashion

This panel will define the pattern of the problem for workers, 
manufacturen, retailere, consumen, and sports/entertainment 
celebrities that endorse or have licensing agreements for garments. 
The panel memben will outline the difliculties inherent in the 
industry, and will discuss the importance of changing the situation. A 
key component of this discussion will be benefits panel members 
believe their companies or constituencies derive from eradicating 
abusive working conditions.

RBR moderator
Academic expert (Harvard Apparel Program)
Celebrity/sports endorser
Worker story
Manufacturer
Retailer
Consumer advocate • '
Union leader ^ ^
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11:15. 
11:30 am

11:45- 
1:00 pm

RBR and Nicole Milier unveil new “No Sweatshop” design 

Lunch •

Luncheon Speaker—Fashion leader/Designer

1:00. 
2:30 pm

2:30. 
3:45 pm

3:45- 
4:00 pm

Panel 2: Models of Integrity.

What steps are some of the best industry leaders taking to stamp out 
sweatshop conditions? What are the exemplary programs for 
monitoring? What are the models of integrity doing that can be 
emulated by others?

RBR moderator
NFL Properties President
Celebrity
Manufacturer '
Retailer
Union leader/or labor-management association

Panel 3; Taking Action: Where do we go from here?
A discussion of how to develop partnerships to end sweatshops^ step 
up enforcement, and provide the industry with compliance assistance. 
This panel will explore how every aspect of the fashion industry can 
take leadership to make lasting, long-term change?

RBR moderator
Kathie Lee Gifford ,
Rep. George Miller (D-CA) (labelling)
NRF 
AAMA 
Manufacturer 
Consumer Advocate
Fashion Editor (make announcement re coordinated PSAs)

Closing Remarks and Wran-uo

Robert B. Reich, Secretary of Labor
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**/ caii OH every individual at every level in the fashion industry to work together so 
thtd im the very near future we will eradicate sweatshops from the American garment 
uubutry and erase the word entirely from the American lexicon,"

—Robert B. Reich 
U.S.Seeretary of Labor

FASHION INDUSTRY FORUM

WHO: From the celebrity who lends his or her name to a gannent, to retailen, buyers,
designers, manufacturers, merchandisers, models, contractors, sewers and 
consumers— this forum will provide critical information for consumen and the 
industry on steps the fashion industry can take to ensure garments arc made 
in compliance with labor laws.

WHAT: This FASHION INDUSTRY FORUM is part of a multi-pronged strategy of the
Labor Oepanment of enforcement, recognition and education to eradicate 
sweatshops in the gannent industry.

U.S. Secretary of Labor Robert B. ftcieh will convene a FASHION 
INDUSTRY FORUM to educate professionals in the fashion industry and 
consumers about what they can do to prevem garment worker exploitation in this 
country. The Forum continues the U.S. Department of Labor’s efforts to work 
with the industry to take affirmative steps to prevent worker abuse. Using real life 
experiences of industry leaders the Forum will provide usefUl information about 
implementing similar programs in other companies and ftiture actions that can be 
taken to eradicate sweatshops.

WHEN: The FASHION INDUSTRY FORUM wiU be held on the campus of
Marymount Univenity near Washington DC on July 16,1996.

HOW: Through pand discussions and keynote speakers, companies, industry leaders, and
govenunent officials will discuss key demenu of independem monitoring, 
sttatepes for working with contractors and manufacturers to ensure compliance, 
and other issues critical to ensuring that all garment workers are afforded fair and 
equitable treatment.

WHY: The Forum provides fashion leaders with information about industry practices that
eliminate sweauhop conditions in the apparel business and will provide a road 
map for othen to follow.

h[

u
&
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MQ No Sweat Initiative
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Background

Sweatshops conjure up a vision of danger­
ous turn-of-the-century garment factories, 
of rooms crowded with immigrant women 
and children hunched over sewing ma­
chines for a few dollars a day.

On August 2. 1995, a raid on just such a 
workplace in El Monte, California, demon­
strated that sweatshops continue to be a 
tragic part of the garment industry's 
present.

America's garment industry today grosses 
$45 billion a year and employs more than 
one million workers.

Retailers dictate to manufacturers what, 
where, and when garments are produced. 
Manufacturers, in turn, purchase material 
and contract work among some 22.000 
sawing contractors. Over half of these 
contractors fail to pay the minimum wage. 
More than two-thirds do not pay overtime. 
Thousands have serious safety violations 
that threaten the health - and lives ~ of 
their workers.

OOL’s Garment Industry Strategy

The Department of Labor (DOL) has 800 
investigators to protect the rights of those 
one million garment workers and the other 
110 million employees in 6,5 million work­
places. Enforcement, alone, cannot begin 
to address problems rampant in the gar­
ment industry.

To bring about change, DOL is relying on a 
three-pronged strategy of enforcement, 
recognition, and education:

Enforcement
OOL's Wage and Hour Division conducts 
targeted enforcennent sweeps In major garment 
centers and notifies manufacturers of the 'hot 
goods* provision of the Fair Labor Standards 

I Act. which prohibits the shipment.of goods made 
in violation of U.S. wage laws.

Recognition
In December 1995. DOL issued its first 
Tnndsatter list, highlighting retailers and 
manufacturers that have assumed responsibility 

.' for monitoring the labor practices of contractors 
that make their garments.

Education
DOL is spearheading a garment public service 
announcement initiative, which includes print 
and radio public service announcements and a 
new Internet World Wide Web-site, to provioe. 
information to consumers interested in helping to 
combat sweatshops. No Sweat "Clues for 
Consumers" have been distributed to more man 
SO million supporters of the sweatshop eraoica- 
tlon initiative.

For more information about the "No Sweat 
sweatshop eradication initiative, contact ire 
U.S. Department of Labor, Office of Puc c 
Affairs at (202) 219-8211.

DOUOPA 5/96



NOTE TO: 

FROM:

June 18, 1996

GENE SPERLING 

KITTY HIGGINS

Are you interested in co-signing this request from Labor for the President to speak 
at the Fashion Industry Forum (on the Garment Sweatshop issue)? Please let me know as 
soon as possible.
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Scheduling Proposal Juno 14, 1996

____Accept

TO;

FROM:

REQUEST:

PURPOSE:

_Regret _Pending

Stephanie Streett/Anne Hawley 
Co-Dircotors of Scheduling for the President

Kitty Higgins, Assistant to the Proaident and Cabinet Secretary

To have the President speak at the Fashion Industry Forum (on the 
Garment Sweatshop issue) on July 16, 1996 to deliver oponing 
remarks at breakfast, tlie keynote speech at lunch, or at some other point 
during the session that will run from 8 a.m. to 4 p.m.

Also to accommodate the President, we could shift the date to another 
day in the same week July 15, 17. or 18. (We do, however, need to 
send out the invitations early in the week of June 17, so if we are going 
to shift from our already announced date of July 16 we need to do so as 
soon as possiblel)

Consistent with the President's "Challenge on Economic Security" theme 
and reinforcing his commitment to corporate citizenship, the purpose of 
the Forum is to bring together representatives from all aspects of the 
fashion industry to expand our crusade against sweatshops.

Like raising the minimim wage, eradicating sweatshops must be a 
critical element of any strategy to ensure fairness for workers. Workers 
in sweatshops arc being paid less than the minimum wage (if they are 
paid at all) and arc being cheated out of overtime pay. Many also 
work in unsafe quarters.

A November. 1995 survey conducted for Mary Mount University by 
ICR Survey Research Group indicated that sweatshops are an issue 
about which Americaiis care deeply. According to the suwey. more than 
three-fourths of Americans would avoid shopping at stores if they were 
aware that the stores sold goods made in sweatshops. Consumers also 
are willing to pay a price for assurances that the goods they buy arc not 
made in sweatshops. 81% say they would be willing to pay up to an 
extra $1 on a $20 garment if it were guaranteed to be made in a 
legitimate shop.

At the Forum, retailers, manufacturers, consumers, workers, national and 
local union leaders, celebrities who endorse products, fashion models.
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fa.-;hion editors, and policy experts will meet to discuss the challenges 
confronting the fashion industry in attempting to eradicate sweatshops 
and different strategies that can be employed by every layer of the 
garment "food chain."

Please see the attached fact sheet describing the Forum and a 
preliminary draft agenda. (The agenda suggests the possibility of the
President speaking at breakfast, but as mentioned above this is totallv 
flexible.)

BACKGROUND: The "No Sweat" initiative is an ideal merger of two of die President's
most important messages - corporate citizenship and ensuring economic 
security. The Fashion Industry Forum is a critical next step in the 
Administration's campaign to eradicate sweatshops.

The Department of Labor has 800 investigators to protect the rights of 
those one million garment workers and the other 110 million employees 
in 6.3 million workplaces. Knforcement, alone, cannot begin to address 
rampant problems in the industry. To bring about change, the 
Department of Labor is employing a three part "No Sweat" strategy of; 
onfofcement, recognition, and public education. (Please see attached fact 
sheet on the "No Sweat" initiative.)

While the problem of sweatshops remains alarmingly high - more than 
half of die sewing shops in this country alone do not pay the minimum 
wage and two-thirds do not pay overtime - our efforts are paying off in 
very tangible ways. In addition to the $7.3 million dollars in back wages 
that we have collected for 25,000 garment workers, just in the past two 
weeks, two major retailers have announced that they are stepping up 
their monitoring efforts - J.C. Penney, and Talbots. In addition, two 
major trade associations (the National Retail Federation and the* 
American Association of Manufacturers) have announced services they 
are providing to their members to help address the sweatshop problem.

PREVIOUS
FAKTICIPATION; This would represent the White House's first direct involvement in the

"No Sweat" initiative perse, but the effort is a logical extension of the 
President s efforts on behalf of economic security, fairness to workers, 
and corporate citizenship.

DATE AND TIME: July 16, 1996 (or July 15, 17, or 18)

BRIEFING TIME: 10 minutes
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DURATION 20 minutes plus transportation to and from Mary mount University, in
Arlington, VA. (Alternatively, if the President spoke at a breakfast, 
lunch, or other forum at the White House, the travel time would be 
eliminated.)

LOCATION: Marymount University in Arlington, VA or at the White House.

PARTICIPANTS: Secretary Robert Reich
Approximately 200 representatives of garment retailers and 
manufacturers, celebrities who endorse apparel lines (including 
Kathie Lee Gifford for the afternoon portion of the day), state 
and local leaders, policy experts, fashion writers, models, 
workers (and the UNITE leadership), and consumers.

OUTLINE 
OF EVENT; Panel discussions and keynote speakers, much like the corporate 

responsibility forum. (See attached agenda)

REMARKS REQUIRED: Talking points for discussion.

MEDIA
COVERAGE:

recommended BY:

Open press. (We expect there to be very substantial press 
interest)

Secretary Robert Reich, 219-8271 
Vince Trivelli, Chief of Staff, Dept, of Labor 219-8271 
Anne Lewis, Assistant Secretary, Policy, 219-6181 
Suaan King, Assistant Secretary, Public Affairs, 219-5502 
Maria Echaveste. Administrator, Wage and Hour Division 

219-8305
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dkaft draft draft draft draft draft draft draft draft draft draft draft

6/6 11:00
FASHION INDUSTRY FORUM 

U.$. Department of Labor 
Marymount University

JULY 16,1996
DRAFTAGENDA

8:00- 
8:30 am

BrcakTast at Marymount

8:30. 
9:00 am

9:00- 
9:30 am

Welcoma Address 

POTUS

Introductory Remarks

Sister Gallagher, President Marymount welcomes participants and 
introduces RBR

9:30- 
9:4$ am

Robert B. Reich, Secretary of Labor
Opening remarks and imroduction of video

Introductory Video

9:45-
11:15

Panel l:_Sweatshops: An Ugly Stain on Amorican Fashion

This pand will define the pattern of the problem for workers, 
manufacturers, retailers, consumers, and sports/entertainment 
celebrities that endorse or have licensing agreements for garments. 
The panel members will outline (he difUculties inherent in the 
industry, and will discuss the importance of changing the situation. A 
key component of this discussion will be benefits pand members 
believe their companies or constituencies derive from eradicating 
abusive working conditions.

RBR moderator
Academic expert (Harvard Apparel Program)
Celebrity/spoTts endorser
Worker story
Manufacturer
Retailer
Consumer advocate 
Union leader
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U:15- 
11:30 am

11:45- 
1:00 pm

RBR find Nicole Miller unveil new “No Sweatshop** design 

Lunch •

Luncheon Speaker-Fashion leader/Designer

1:00- 
2:30 pm

2:30- 
3:45 pm

3:45- 
4:00 pm

Panel 2; Models of Integrity.

What steps are some Of the best industry leaden taking to stamp out 
sweatshop conditions? What arc the exemplary programs for 
monitoring? What are the models of integrity doing that can be 
emulated by others?

RBR modemtor
NFL Properties President
Celebrity
Manufacturer
Retailer
Union leader/or labor-management association

Panel 3; Taking Action: Where do we go from here»
A discussion of how to develop partnerships to end sweatshops, step 
up enforcement, and provide the Industry with compliance assistance. 
This panel will explore how every aspect of the fashion industry can. 
take leadership to make lasting, long-term change?

RBR moderator 
Kathie Lee Gifford
Rep. George Miller (D-CA) (labelling)
NRF 
AAMA 
Manufacturer 
Consumer Advocate
Fashion Editor (make announcement re coordinated PSAs)

Closing Remarks and Wrap-up

Robert B. Reich, Secretary of Labor
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**/ caU an ovary-ituBvidual at tvary lavd in tha fashion industry to work togethar so 
that in tka very near future we will entScate swemk^rfiamtke Amarkan garmeta 
wbtMtry Mtd erase the word entirely from the American lexicon,"

—Robert A Reich 
U.S Secretary of Labor

FASHION INDUSTRY FORUM

WHO: From the celebrity who lends his or her name to a garment, to retailers, buyers,
designers, manu&ctureis, merchandisers, moddi, contractors, sewers and 
consumers^ this forum will provide critical informatinB for coninmers and the 
industry on steps the fashion industry can take to ensure garments are made 
in compliance with labor laws.

WHAT: This FASHION INDUSTRY FORUM is pan of a tnuhi-pronged strategy of the
Labor Department of enforcement, recognition and education to eradicate 
sweatshops in the garment industry.

U,S. Secretary of Labor Robert B. Reich wfll convene a FASHION 
INDUSTRY FORUM to educate professionals in the fiuhion industry and 
consumers about what they can do to prevent garment worker eaploiution in this 
country. The Forum continues the U.S. Department of Labor's efforts to work 
with the industry to take affirmative steps to prevent worker abuse. Using real life 
experiences of industry leaders the Forum will provide useffil infbnnation about 
implementing similar programs in other companies and future actions that can be 
taken to mtdicate sweatshops.

WHEN: The FASHION INDUSTRY FORUM Will be hdd on the campus of
Mnrymonnt University near Washington DC on July Id, 19Pd.

HOW: Through panel discussions and keynote speakers, companies, industry leaders, and
giovemment officials will discuss key riements of independent monttoring, 
Btntegiea for working with contractors and manufteturera to ensure compliance, 
and other issues criti^ to ensuring that all garment workers are affixded Air and 
equitable treatment.

WHY: The Forum provides fiuhion leaders with information about todustiy practices that
eliminate sweatshop conditions in the apparel business and will provide a road 
map for others to fallow.
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No Sweat Initiative 

Fact Sheet

f >k:

Background

Sweatshops conjure up a vision of danger­
ous lurn-of-the-century garment factories, 
of rooms crowded with immigrant women 
and children hunched over sewing ma­
chines for a few dollars a day.

On August 2. 1995. a raid on just such a 
workplace in El Monte, California, demon­
strated mat sweatshops continue to be a 
tragic part of the garment Industry's 
present.

America's garment industry today grosses 
$45 billion a year and employs more than 
one million workers.

Retailers dictate to manufacturers what, 
where, and when garments are produced. 
Manufacturers, in turn, purchase material 
and contract work among some 22,000 
sewing contractors. Over half of these 
contractors fail to pay the minimum wage. 
More than two-thirds do not pay overtime. 
Thousands have serious safety violations 
that threaten the health — and lives — of 
their workers,______

DOL/OPA 6/96
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DOL’s Garment Industry Strategy

The Department of Labor (DOL) has 800 
investigators to protect the rights of those 
one million garment workers and the other 
110 million employees in 6.5 million work­
places. Enforcement, alone, cannot begin 
to address problems rampant in the gar­
ment industry.

To bring about change, DOL is relying on a 
three-pronged strategy of enforcement, 
recognition, and education;

Enforcement
OOL's Wage and Hour Division conducts 
targeted enforcement sweeps in major garmeni 
centers and notifies manufacturers of the ‘hot 
goods' provision of me Pair Laoor Standards 
Act, which prohibits tho shipment of goods made 
in violation of U.S. wage laws.

Recognition
In December 1995, DOL issued its first 
Tnn<isett9r list, highlighting retailers and 
manufacturers that have assumed responsibility 
for monitoring the labor practices of contractors 
that make their garments.

Education
DOL is spearheading a garment public service 
announcement initiative, which includes pnnt 
and radio public service announcements and a 
new Internet World Wide Web site, to provide 
information to consumers interested in helping lo 
combat sweatshops. No Sweat "Clues for 
Consumers* have been dbtributed to more man 
SO million sutiporters of the sweatshop eradica­
tion initiative.

For more information about the "Na Sweat 
sweatshop eradication initiative, contact tre 
U S, Department of Labor. Office of PuD' c 
Affairs at (202) 219-8211.
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Assistant Secretary lor Policy 
Washington, D C 20210

June 17, 1996

MEMORANDUM FOR GENE SPERLING 

FROM: ANNE H. LEWI|i ^

SUBJECT:

Attached arc:

Fashion Forum Scheduling Request

1 - Scheduling Request

2. draft Agenda for Forum

3. One page Fact Sheet on the No Sweat Initiative
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Scheduling Proposal June 14, 1996

Accept

rO;

FROM;

REQUEST;

PURPOSE:

_Regret _Pending

Stephanie Slreett/Anne Hawley 
Co-Directors of Scheduling for the President

Kitty Higgins, Assistant to the President and Cabinet Secretaiy

To have the President speak at the Fashion Industry Forum (on the 
Garment Sweatshop issue) on July 16. 1996 - to deliver opening 
remarks at breakfast, the keynote speech at lunch, or at some other point 
during the session that will run from 8 a.m. to 4 p.m.

Also to accommodate the President, we could shift the date to another 
day in the same week - July 15. 17, or 18. (We do, however, need to 
send out the invitations early in the week of June 17, so if we are going 
to shift from our already announced date of July 16 we need to do so as 
soon as possible!)

Consistent with the President’s "Challenge on Economic Security" theme 
and reinforcing his commitment to corporate citizenship, the purpose of 
the Forum is to bring together representatives from all aspects of the 
fashion industry to expand our crusade against sweatshops.

Like raising the minimim wage, eradicating sweatshops must be a 
critical element of any strategy to ensure fairness for workers. Workers 
in sweatshops are being paid less than the minimum wage (if they are 
paid at all) and are being cheated out of overtime pay. Many also 
work in unsafe quarters.

A November, 1995 survey conducted for Mary Mount University by 
ICR Survey Research Group indicated that sweatshops are an issue 
about which Americans care deeply. According to the survey, more than 
three-fourths of Americans would avoid shopping at stores if they were 
aware that tlie stores sold goods made in sweatshops. Consumers also 
are veiling to pay a price for assurances that the goods they buy are not 
made in sweatshops. 81% say they would be willing to pay up to an 
extra $1 on a $20 garment if it were guaranteed to be made in a 
legitimate shop.

At the Forum, retailers, manufacturers, consumers, workers, national and 
local union leaders, celebrities who endorse products, fashion models.
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fashion editors, and policy experts will meet to discuss the challenges 
confronting the fashion industry in attempting to eradicate sweatshops 
and different strategics that can be employed by every layer of the 
garment "food chain."

Please see the attached fact sheet describing the Forum and a 
preliminary draft agenda. (The agenda suggests the possibility of the 
President speaking at breakfast, but as mentioned above this is totally 
flexible.)

BACKGROUND; The "No Sweat" initiative is an ideal merger of two of the President'.s 
most important messages - corporate citizenship and ensuring economic 
security. Tlie Fashion Industiy Forum is a critical next step in the 
Administration's campaign to eradicate sweatshops.

The Department of Labor has 800 investigators to protect the rights of 
those one million garment workers and the other 110 million employees 
in 6.5 million workplaces. Enforcement, alone, cannot begin to address 
rampant problems in the industry. To bring about change, the 
Department of Labor is employing a three part "No Sweat" strategy of: 
enforcement, ISSfifinition, and public education. (Please see attached fact 
sheet on the "No Sweat" initiative.)

While the problem of sweatshops remains alarmingly high - more than 
half of the sewing shops in this country alone do not pay the minimum 
wage and two-thirds do not pay overtime - our efforts are paying off in 
very tangible ways. In addition to the $7.3 million dollars in back wages 
that we have collected for 25,000 garment workers, just in the past two 
weeks, two major retailers have announced that they are stepping up 
their monitoring efforts -- J.C. Penney, and Talbots. In addition, two 
major trade associations (the National Retail Federation and the 
American Association of Manufacturers) have announced services they 
arc providing to their members to help address the sweatshop problem.

PREVIOUS
PARTICIPATION: This would represent the White House's first direct involvement in the

"No Sweat" initiative per ac, but the effort is a logical extension of the 
President's efforts on behalf of economic security, fairness to workers, 
and corporate citizenship.

DATE AND TIME: July 16, 1996 (or July 15, 17, or 18)

BRIEFING TIME; 10 minutes

I)

c
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DURATION

LOCATION:

20 minute.s plus transportation to and from Marymount University, in 
Arlington, VA. (Alternatively, if the President spoke at a breakfast, 
lunch, or other forum at the White House, the travel time would be 
eliminated.)

Marymount University in Arlington, VA or at the White House.

PARTICIPANTS: Secretary Robert Reich
Approximately 200 representatives of garment retailers and 
manufacturers, celebrities who endorse apparel lines (including 
Kathie Lee Gifford for the afternoon portion of the day), state 
and local leaders, policy experts, fashion writers, models, 
workers (and the UNITE leadership), and consumers.

OUTI.INE 
OF EVEN T; Panel discussions and keynote speakers, much like the corporate 

responsibility forum. (See attached agenda)

REMARKS REQUIRED: Talking points for discussion.

MEDIA
COVERAGE;

RECOMMENDED BY:

Open press. (We expect there to be very substantial press 
interest) ^

Secretary Robert Reich, 219-8271 
Vince Trivelli, Chief of Staff, Dept, of Labor 219-8271 
Anne Lewis, Assistant Secretary, Policy, 219-6181 
Susan King, Assistant Secretary, Public Affairs. 219-5502 
Maria Echaveste, Administrator, Wage and Hour Division 

219-8305
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DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT
6/6 11:00

FASHION INDUSTRY FORUM 

U.S. Department of Labor 

Marymount University 
JULY 16,1996
DRAFTAGENDA

8:00- 
8:30 am

Breakfast at Marymount

8:30- 
9:00 am

9:00- 
9:30 am

Welcome Address

POTUS

Introductory Remarks

Sister Gallagher, President Marymount welcomes participants and 
introduces RBR

9:30- 
9:45 am

Robert B. Reich, Secretary of Labor
Opening remarks and introduction of video

Introductory Video

9:45-
11:15

Panel 1: Sweatshops: An Ugly Stain on American Fashion

This panel will define the pattern of the problem for workers, 
manufacturen, retailers, consumers, and sports/entertainment 
celebrities that endorse or have licensing agreements for garments. 
The panel members will outline the difTiculties inherent in the 
industry, and will discuss the importance of changing the situation. A 
key component of this discussion will be benefits panel members 
believe their companies or constituencies derive from eradicating 
abusive working conditions.

RBR moderator
Academic expert (Harvard Apparel Program)
Celebrity/sports endorser
Worker story
Manufacturer
Retailer
Consumer advocate *’
Union leader
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11:15- 
11:30 am

11:45- 
1:00 pm

RBR and Nicole Miller unveil new “No Sweatshop” design 

Lunch •

Luncheon Speaker—Fashion leader/Destgner

1:00- 
2:30 pm

2:30- 
3:45 pm

3:45- 
4:00 pm

Panel 2; Models of Integrity.

What steps are some of the best industry leaders taking to stamp out 
sweatshop conditions? What are the exemplary programs for 
monitoring? What are the models of integrity doing that can be 
emulated by others?

RBR moderator
NFL Properties President
Celebrity
Manufacturer '
Retailer
Union leader/or labor-management association

Panel 3: Taking Action: Where do we go from here?
A discussion of how to develop partnerships to end sweatshops, step 
up enforcement, and provide the industry with compliance assistance. 
This panel will explore how every aspect of the fashion industry can 
take leadenhip to make lasting, long-term change?

RBR moderator 
Kathie Lee Gifford
Rep. George Miller (D-CA) (labelling)
NRF 
AAMA 
Manufacturer 
Consumer Advocate
Fashion Editor (make announcement re coordinated PSAs)

Closlne Remarks and Wrao-uo

Robert B. Reich, Secretary of Labor
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“Z coil OH every individual at every level in the fashion industry to work together so 
that in the very near future we will eradicate sweatshops from the American garment 
industry and erase the word entirely from the American lexicon."

—Robert B, Reich 
U.S. Secretary of Labor

FASHION INDUSTRY FORUM

WHO: From the celebrity who lends his or her name to a garment, to retailers, buyers,
designers, manufacturers, merchandisers, models, contractors, sewers and 
consumers- this forum will provide critical information for consumen and the 
industry on steps the fashion industry can take to ensure garments are made 
in compliance with labor laws.

WHAT: This FASHION INDUSTRY FORUM is part of a multi-pronged strategy of the
Labor Department of enforcement, recognition and education to eradicate 
sweatshops in the garment industry.

U.S. Secretary of Labor Robert B. Reich will convene a FASHION 
INDUSTRY FORUM to educate professionals in the fashion industry and 
consumen about what they can do to prevent garment worker exploitation in this 
country. The Forum continues the U.S. Department of Labor’s efforts to work 
with the industry to take affirmative steps to prevent worker abuse. Using real life 
experiences of industry leaders the Forum will provide useftil infonnation about 
implementing similar programs in other companies and fliture actions that can be 
taken to eradicate sweatshops.

WHEN: The FASHION INDUSTRY FORUM wiU be held on the campus of
Marymount Univenity near Wubington DC on July 16,1996.

HOW: Through panel discussions and keynote speakers, companies, industry leaders, and
govenunent officials will discuss key elements of independent monitoring, 
sntegies for working with contractors and manufacturers to ensure compliance, 
and other issues critical to ensuring that all garment workers are afforded fair and 
equitable treatment. ^

WHY: The Forum provides fashion leaders with information about industry practices that
eliminate sweatshop conditions in the apparel business and will provide a road 
map for othen to follow.

h\

&
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MQ No Sweat initiative 

swIeS.. Fact Sheet
Iff ‘ .J

.i.’iX’A

Background

Sweatshops conjure up a vision of danger­
ous turn-of-the-century garment factories, 
of rooms crowded with immigrant women 
and children hunched over sewing ma­
chines for a few dollars a day.

On August 2. 1995. a raid on just such a 
workplace in El Monte, California, demon­
strated that sweatshops continue to be a 
tragic part of the garment industry's 
present.

America's garment industry today grosses 
$45 billion a year and employs more than 
one million workers.

Retailers dictate to manufacturers what, 
where, and when garments are produced. 
Manufacturers, in turn, purchase material 
and contract work among some 22.000 
sowing contractors. Over half of these 
contractors fail to pay the minimum wage. 
More than two-thirds do not pay overtime. 
Thousands have serious safety violations 
that threaten the health - and lives - of 
their workers.

I
:

m

ii
a

DOL’s Garment Industry Strategy

The Department of Labor (DOL) has 800 
investigators to protect the rights of those 
one million garment workers and the other 
110 million employees in 6.5 million work­
places. Enforcement, alone, cannot begin 
to address problems rampant in the gar­
ment industry.

To bring about change, OOL is relying on a 
three-pronged strategy of enforcement, 
recognition, and education;

Enforcement
OOL's Wage and Hour Division conducts 
targeted enforcement sweeps In major garment 
centers and notifies manufacturers of the 'hot 
goods' provision of the Fair Labor Standards 

t Act. which prohibits the shipment of goods made 
in violation of U.S. wage laws.

Recognition
In December 1995. DOL issued its first 
Trendsetter list, highlighting retailers and 
manufacturers that have assumed responsrbiiity 

. for monitoring the labor practices of contractors 
that make their garments.

Education
OOL is spearheading a garment public service 
announcement initiative, which includes print 
and radio puDlic service announcements and a 
new Internet World Wide Web-site, to provoe. 
information to consumers interested in nelpmg to 
combat sweatshops. No Sweat "Clues for 
Consumers" have been distributed to more iriao 
50 million supporters of the sweatshop erao<ca- 
tion initiative.

For more information about the "No Sweat 
sweatshop eradication initiative, contact tre 
U S. Department of Labor, Office of Puci c 
Affairs at (202) 219-8211.

DOUOPA 5/96
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MEMORANDUM
TO;

FROM:

DATE:

RE:

Gene Sperling, FAX; 456-6687 
Josh Gotbaum, FAX: 622-2633 
David Lane, FAX; 482-4191 
Cheri Carter. FAX: 456-6218 
Jennifer lOIman, FAX: 395-3639 
Jennifer O’Conncjr, FAX; 456-2464 
Tracey Thornton, FAX: 456-2604

Sally Sachar, 219-6197, EXT. 142 
Suzanne Seiden, 219-8365

July 22, 1996

Labellmg: Materials for Tuesday 9:30 am Conference Call

Enclosed are:

Agenda for Tuesday conference c^all 
TalJdiig points for use in phone calls to CEO’s;
A Who-What-Where-When-How Piece on the labeling announcement 
The list of finns/CEO’s to shop around;
Background feet sheet on the Labor Department's "No Sweat” initiative;
The DOL Trendsetter Ust, recognizing companies that are taking extra rteps to eradicate 
sweatshops (most importantly inspecting their production shops); and
A few press clips from last week’s Forum, labeling, and urging Michae 
steps

i urging ^chael Jordan to take

Of concern IS the date of the event smee Kathle Lee Qlflbril said she would panit^pate,
but will be on va^on begmnmg Auguat 8th. We want to make sure we lordc m a date and tL 
on sc^ (rftbe event u in the afternoon, we can avoid a eonflia with her show). Imdal

If you have any suggested changes, please call Suaanne Seiden at 219-8365/66 (fax: 219-4753).
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AGENDA
LABELLING CONTERENCE CALL 

JULY 23.1996

9;30 am

A. DATE OF ANNOUNCEMENT

B. CONGHISSIO.VAL STRATEGV -HAMmi/imr r ra

C. ^ACT SHEET DIsnUBUnON (see attached)

OUTREACH

1. Business
2. Labor
3. Celebrities
4. NGOa
5. Consumers
6. Players’associations
7. Associations

L. GOVERNMENT’S ROLE
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■ CAI.T.tTn^».c
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which

x~Hr="»«s='
SS5;=iSr!«E“F-81% said they would be wiUing to payZre for *" «w^«hops.
made in a legitimate shop. ^ ^ Sannem if it were guaranteed to be

note: The «,my wa condccted by Meymoum University in Novanber. I99S. 

Co^umas w„, to ec. respownbly. but the, have vinusUy infennuhon.
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883 P05 JUL 22 ’96 18:25

consumer label.

The leaders joining him in a couple of weeks will commit to:
(1) developing the standards lor the label;
(2) desigi^ the system to ensure that the label is legitimate (i.e. 

monitoring/inspections); and
(3) commitlng to use the label

0

0

The group will also include representatives from labor and non-govemmental 
organizations.

I hope you wiU join your coUeagues in the industrj' in this effort.

I will follow up with you in the next couple of days.

NOTE: IF YOU WANT TO GIVE THE CEO A STAFF CONTACT. THE PERSON TO CALL 
AT DOL WEJL BE SUZANNE SEIDEN AT 202/219-8365 OR 219-8366.
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FACT <^HEFT- PHVR' IkjaiCll ALLABELING EVENT

WHO:

WHAT;

WHEN:

HOW:

A group representing all segments of the gannem industry: chief executive officers 
from several well-known garment retail and manufacturing firms, designers, union 
officials and representatives of consumer groups and other non-governmental 
organizations.

me group would join the President at a White House gathering, at which he would 
challenge them to work together to develop a label within 6 months. The label 
would indicate to consumers that the garment-whcther produced in the U.S. or 
abroad-waa made in accordance with acceptable labor standards. T^c label would 
be wholly Independent of government. The President would urge the group to 
adopt standards for the label at least equal to those already found in the strongest 
codes of conduct (governing domestic and overseas production) adopted by some 
of the nation’s leading apparel manufacturers and retailers. The President would 
also indicate that only a label backed up by a serious inspection mechanism (again, 
independent of government) would meet his challenge.

Tlie members of the group would pledge to develop a label within 6 raonths-this 
would entail, for example, arriving at applicable labor standards and designing an 
effective inspection mechanism. Business representatives would also pledge to put 
the label (once developed) in garments manufactured by their firms (retailers 
would pledge to use the label in their own lines).

The event would be held beween July 30 and August 5.

The group assembled at the White House would subsequently determine the 
process for developing the label (i.e., how the relevant decisions would be made). 
The Secretary of Labor would be available to act as a facilitator if requested. In 
any event, the Secretary would be in regular contact with the key participants in 
the process to remain updated on their progress. The Department of Labor would 
offer to prONide ongoing advice and technical assistance.
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Working Draft 
July 22, 1996 (6;07pm)

Notes:

Contact List Possibilities

□ “Trendsetters” are retailers and manufacturers which have taken extra steps to eradicate 
sweatshops (i.e., monitor working conditions through inspections). Currently, there are 36 
organizations on DOL’s Trendseiter list.

□ DOL = DOL staff to contaa.

Companies/Business Leaders

1. Liz Claiborne Inc. (DOL)
Trendsetter
CEO-lcvcl contact; Paul Charron 
212/354-4900
Company staff person contact and number: Roberta Karp 
DOL staiff contact: Andrew Same:
Status:

2. Nicole Miller (DOL)
Trendsetter
CEO-level contact: Bud Konheim, CEO
Company staff person contact and number: Bud Konheim
DOL staff contact; Suzanne Setden
Status:

3. Marvin Traub, retired CEO of Blooraingdales (DOL)

4. Stanley Marcus, retired CEO of Neiman Marcus

5. Kmart
CEO-lcvcl contaa: Floyd Hall 
810/643-1000
Company staff person contact and number:
DOL staff contaa:
Status:
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Working Draft 
July 22. 1996 (6:02pm)

6. WAL-MART
CEO-lcvel contact: David Glass 
501/273-4000
Company staff person contact and number 
DOL staff contact;
Status:

9.

J-C. Penney
Vice Chair of Board and CEO

214/431-1000
Company staff person contact and number:
DOL staff contaa;
Status;

Nordstrom’s
Trendsetter
CTO-level contact: Ray Johnson. Co-Chairman of the Board 
206/628-2111
Company staff person contact and number:
DOL staff contact.
Status;

Nike
CEO-level contact; Phil Knight 
503/671-6453
Company staff person contaa and number:
DOL staff contact :
Status;

The Wall Disney Company 
CEO-level conua: Michael Eisner 
Clompany staff person contact and number; 
DOL staff contact:
Status:
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Working Draft 
July 22, 1996 (6:02pm)

11. NFL Properties (DOL)
Trendsetter
CHO'level contact: Sarah Levinson 
212/838-0660
Company staff person contact and number: 
DOL staff contact:
Status;

12. Patagonia (DOL)
Trendsetter
CEO-ievd contact; Mike Olson 
Company staff person contact and number: 
DOL staff contact:
Status:

13. Levi Strauss and Company 
Trendsetter
CEO-level contact: Bob Haas 
413/344-6000
Company staff person contaa and number: 
DOL staff contact:
Status:

14. The Gap, Inc.
Trendsetter
CEO-Ievel contact: Don Fisher or Michael Dixon (check) 
415/952-4400
Company staff person contact and number:
DOL stjtff contact:
Status:

15. Gerber Baby Products 
CEO-level contact; Dave Jones 
Phone #:
Company staff person contact and number;
DOL staff contact:
Status:
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Working Draft 
July 22, 1996(6;02pm)

16. The Limited 
Trendsetter
CEO-level contact; Les Wexner 
614/479-7000
Company staff person contact and number: 
DOL staff contact:
Status:

17. Maidenfbrm
CEO-level contact: Elizabeth Coleman 
Phone #:
Company staff person contact and number: 
DOL staff contact:
Status:

18. Philips-Van Heusen (DOL)

Con^any staff person comaa and number: 
DOL staff contact;
Status:

19. Sara Lee Corporation

Company staff person contact and number: 
DOL staff contact;
Status;

20. Osh KoshB’Gosh (DOL)
CEO-level contact;.
Company staff person contact and number: 
DOL staff contact:
Statiia;
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Working Draa 
July 22, 1996 (6;02pm)

21. Eddie Bauer, Inc. (owned by Spiegel, Inc.)
Comacts: Vice Chiiman, President, and CEO of Spiegel and Chainnan

708/769-2281
Richard T. Fcrach, President. Eddie Bauer, Inc.
206/882-6100 or 708/769-2281 

Company staff person contact and number:
DOL staff contact;
Status:

22. Reebok
CEO-level contaa: Paul Fireman 
617/341-5000
Company staff person contaa and number:
DOL staff contact;
Status:

23 Depeche Mode (DOL)
CEO-lcvcl co.itaa:
Company staff person contact and number;
DOL staff contact:
Status;

24. Frind (DOL)
CEO-levei contact: Bob Tandler 
Company staff person contact and number;
DOL staff Contact - 
Status:

25. Timberland
Company staff person contact and number:
DOL staff contact:
Status:

26. L.L. Bean
Company staff person contact and number:
DOL staff contact;
Status;
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Working Draft 
July 22, 1996(6;02pm)

27. Land’s End (DOL)
Trendsetter List
CEO-level contact: Michael J. Smith, President and CEO 
608/935-9341
Company staff person contact and number:
DOL stuff contact;
Status:

Jones Apparel Ware (Jones New York) (DOL) 
CEO-level contact;
Company staff person contact and number 
DOL staff’contact:
Status;

30.

Sears, Roebuck and Co.
CEO-level contact: Anhur C 
847/286-2500 
Company staff person contact and number: 
DOL staff contaci;
Status:

Tommy IHfinger (DOL)
CEO-ievel contaa:
Phone:
Company staff person contact and number: 
DOL staff contact:
Status:

Martinez, Chairman and CEO

31. The May Company (DOL)
CEO-level contact:
Phone;
Company staff person contact and number: 
DOL staff contact;
Status:
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Working Draft 
July 22, 1996 (6;02pm)

32. VF Corporation (DOL)
CEO'lev’ei contact:
Phone;
Company staff person contaa and number; 
DOL staff contact:
Status;

33. Fruit of the Loom (DOL)
CEO-level contact;
Phone:
Company staff person contact and number; 
DOL staff contact;
Status: Hold for now

Wamaco (DOL)
CEO-level contact;
Phone;
Company staff person contact and number: 
DOL staff contact;
Status:

Russell (DOL)
CEO-level contact:
Phone;
Company staff person contact and number: 
DOL staff contact:
Status:

37.

Oymboree 
CEO-level contaa:
Phone:
Company staff person contact and number 
DOL staff contact:
Status:

Dynasty
CEO-level contact;
Phone:
Company staff person contact and number: 
DOL staff contaa:
Status:
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Working Draft 
July 22.1996 (6:02pm)

38. Warner Brothers 
CEO-level contact;
Phone;
Company staff person comaa and number: 
DOL staif contact;
Status;

39. Keilwood 
CEO-levd contact:
Phone;
Company staff person contact and number: 
DOL staff contact;
Status;

40. John Moret (sp??)
CEO-level contact;
Phone;
Company staff person contact and number: 
DOL staff contact;
Status;

Sports contacts
41. Major League Baseball Players Association 

CEO-levcl comart;
Phone:
Company staff person contact and number: 
DOL staff contact;
Status;

42. NBA Players Association 
CEO-level contact:
Phone;
Company staff person contact and number; 
DOL Staff contaa:
Status;
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Working Draft 
July 22,1996 (6;02pm)
43. Tennis — players association (??) 

CEO-level contact:
Phone:
Company staff person contact and number: 
DOL staff contact;
Status:

44. USOAorPGAC?)
Company staff person contact and number: 
DOL staff contact:
Status;



884 P05 JUL 22 *96 18:33

Working Draft 
July 22, 1996 (6:02pm)

Designm

1. Marie St. John

2. Joan Vass

3. Donna Karan
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Working Draft 
July 22, 1996 (6;02pm)

Celebrities with Companies

1. Delta Burke (actress)

2. Ronnie Lott (football player, former San Francisco 49er)

3. Paul Warfield (football Hall ofFamer)

Other Celebrities

1. Kathie Lee Gifford

2. Cheryl Tiegs

Industry Associations

1. Business for Social Responsibility 
Contact: Bob Dunn

2. National Retailers' Federation

3. AAMA

4. Richard Reinis

Labor

1.

2.

3.

UNITE
Contact: Jay Mazur 
212/265-7000

Intemaiionai Textile Garment and Labor Workers Union 
Contact: Neil Kearney, President

AFL'CIO
Contact: John Sweeney or Rich Trumka
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Working Draft 
July 22, 1996 (6:02pm)

Consomen

1 National Consumers League 
Contact; Linda Golodner, CEO 
202/835-3323

Moral Voica*
‘These groups have supported the minimum wage increase.

1 United States Catholic Conference
Contact: Rev. Brian Hehir 
202/541-3000

2. Evangelical Lutheran Church

3. .^erican Friends Service

4. National Jewish Community Relzitions Advisory Council

5. Jewish Labor Committee

6. Chur^ of the Brethren

7. U.S. Bishops’ Conference

S. International Labor Rights Fund
Contaa: Phans Harvey 
202/544-7198

9 International Homan Rights Law Cfroup
Contact: Gay McOougal 
202/232-8500

10. Oberlin College 
Contact: Don Pease 
216/775-8823

11. AAFLK??)
Contact; Teny Collingsworth
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Working Draft 
July 22,1996 (6:02pm)

202^78-4500

12. Inieiftuth Center on Corporate Responsibility 
Contact: Timotliy Smith or David Schilling 
212;870-2295

13. LBJ School of Public Policy 
Contact: Ray Marshall 
512/471-6242

14. National Council of Churches
Contact: Rev. Joan Campbell, General Secretary 
202/544-2350

15. Mennonite Genual Committee 
Contact: ???“? (environmental person?)

16. Chartayne Hunter-Gault (journalist)
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Enforcement
DOfiWase «id Hour Dwi,™ condura

iSr^rsKa.,^ ul^tai Act, which pFohibiti tha 

wage IwJ*^ in violation of U.S.

Recognition
T,^1!'“,. °°‘- '*•“«' “• <!™<

'**’ '^'Si’i'ghting retailers and
assumed responsl- 

<fie labor practices of 
Firm?2°I® garments.

Education
s^ir^ ®P®arbeading a garment public 

^"^‘^"cen’ent initiative, which 
^dudes pnnt and radio public sen/ice

and a new Internet World 
eon^ii information to

NoSweat-CluesforCoiwum.
"*•" Picthbuted td more then SO 
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Fashion TrendsettersiHOSWEftT.,
os. ^ ubo., 20B March 25.1996

Abercrotnbfo and FUcIi 

Baby Superefore 

Banana Republic 

Balh & Body Works 

Bergner's 

Boston Stores 

Brylane 

Cacique
Carson Piile Scott 

Dana Bucfiman 

Elisabeth 

Express

Galyans Trading 

GapKfds

Gerber Childrenswear 

Guess Inc.

garmenis.

Henri Gendol 

Jessica McCIIntock 

Lands End 

Lane Bryant *

Lerner New York 

Lcvl Strauss and Contfiany 

Limited Too 

Liz Claiborne Irrc.
Mast Industries 

MEL Propoertles 

Nicole Miller 

Nordstrom

Old Navy Clothing Store 

Patagonia 

Penlialgon's 

Structure

and io fry to ensure lhal

Superior Surgical Alfg 

The Limited 

The Gap

sl5!s2*’*

il.'llf.i''*"* •'“'“rtH'T «to.S or ttm
lilted campgnfes. they hwe eyieed ta
tfcmoniirale a cxmailmanl to 1^ ia^

rKMSssri’ciiXnol «„ ihl, IM m., alko n,^ ril,i ;S5^!

IKe rmndseffeQi/aflaslillcipwi >iny 
CMnptfiy Initfeilad In Jofcilny llw us| 
conitM ItiB U S DcparlmnI oriabof bL^
Tfei^selleis. 200 Ccia(IHf|lon Ave NW

rmndsHtmU,;

iSoTri'22-rjiSZr•n«totte»nBnlbrlh* US Dep,i™„,orUb«.
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CeWw grappi* with
cfWMt^gp sohiHons

wARUNGTON. Va. -Richard Stanan tnded 
2S!? ttr a Mtt.

ssir—Oieryl TUft iaw»n«HI
thebaapercroDofGeleta 
now eadonl&g ciotlies.leaving son iitw bafBBlD*
ing nom to Qeaand that 
vaadon dntt ua sweat-ghfhw

ZMtt BMa aat n-
gras, Kathy iitjaadwae a
OMliow and satUa Lea 
<iutaraxieartjrcne«t

ftml tfikl TuttO^r^ KMb>
ion Industry Porun at 
Maiymooit Univauiui hiantmpaaieaedhnK.

TwastaaMtiagreat

mm

sannaat ladnmy fttherad to
*T ramenher the flm 

hna 1 beU a cnch boDy ta 
ea« arm and my own toahhyba^iatiMcthtr. 
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tod said, deaat&tag m. toBshe cbOKtoaSnsea 
ctoaiag line: to hmmwit 
chaihy. fiat *1 Dover mid It 
ahwmttoenmity.- 

Eopowand by saivla.
'Pg tor own swaatshop

. ™™tnaawB(HqiewngMMitit

ssjssarLevi saw and Goeatf Md tm
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JlS5“221^ toe

end Witt
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ftf Karen TliiiHMM

Tfibels may 

be remedy for 

sweatshops 

SL%S<

e*2ia*tj?Kit
labor and iahamai

S^^wSJpEtot

aKthedaHaBgattm>
CB nw

® owhor (he- ——I la nm (OA and anoad

If- «gr^ taapj^ 
^^gdagtopaMbywauen,

5*d*tohehn, CZO or Niema 
MDmUd. No black land; aa.

nndiliMM 1 havaaro wangbcaMonar. ta do the right
SSfi5SiSSff«

^baio wee a wWte and-
J25!5?P,lbbd that wm dta- gitobww in liiR said Uada ogdoar, CEOdfthe Nad^ 
coMomOT Leagne. Today, 

tte
It tnhiling-^
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women's We« oaily July 17, is96

iteich Sees Summit 

AstheHonsPoinf 

InSweatsii
WWHDMTOU—Labor Secretanr 
Robert Reich, who’s been 
an often-reluctant fashion Industir
for more than a year to actively
combat garment sweatshops, had a 
captive audience lUfflday 

About 300 ofBdals many from 
leading apparel retailers and
manulacnirers—showed up for a
Labor Department-sponsored anti- 
^eatshop rap session where Reich 
held court, cdling the meeting a
‘turning point” in his crusade.

No condusions were reacfeetfas
to how to wipe out sewing shop#

otberwisB nuj. 
v*n umr worten. bat 
company o<neial» apoba to a 
«»wwi« tPond Within

StoSsssi'" •“
nwre. soea the

dependent inspection oraoram

• Uvi Strataiaca.witta 
rompany.wide iupeetioa prp. 
Sna m pUcc for tevml yean, 
recently met witn j.c. Penney 
Co. eiecutivea to Bbare its anti- 
•woomhop atTBteeiafc The meet­
ing ^ part of Efin'f emphaiia 
onfrrgmg strong partneniiips 
with stores, as well os contrac­
ts tnat produce its appuei in 

to tncraase eomrot of its
nufabedthaFoBhicniniamy 

Forum, the gathering, held at 
Uttivcnity In subur­

ban VUjinia. was mtended as a 
sweatshop brainstorming sea- 
wn tor ail aapoctt of the tndus-

SArh^ssifss.’s:3SSivx“s?5Es:r.Moate. Call£. where Ulecai Thai workofi wore bom* he^ p*l 
onaae to sew hnwd-iiamo Ubol 
garments.

r^cra ^ raanutocnueia to
deal only in ganneute producmi . 
in sewing shops monitMw^

SSgSiSSSSS^SSS

have^n traced to tfaMroni-

x <« year and a half

don t expoet major htmHUw^ jg

SSSSS“.£’2S“4«wire rTri'*'* attondSlco 
I^eoartment

f^c^teSS/lS“
cSli,Ssa:;^SL'‘Li2&Tt Ssf®* AooareL San Leo 

Loom. Celebrity endorsers at-

<4doirtapeci
miariinAMio
omeautorttis
todsn IMnt I do
•vwdfiramwid
MiwmHuwiitfy

tending Included Cheryl Tlegs 
Kathy Ireland. Richard £im 
nmns and. of eonieo, Sathie Lei 
Gifford, who has a become i 
leading figure in the inii-i 
stop drive since the reveiicoB 
ofvrerter abuse in conneenc: 
with her line.

Utherewaaanpcoueaaua s 
.w out of fonna. it wathat the fashion industry ha 
125 ?*■?**! *® “watch the soi 
Caee m finding ware to keep bei on their prodn^I 
, « no raeipB to ftiltoiJf, *«id Robena Kart
Craibome s ganeral cnunsei
In groundhreakiBg.'*

“As an indnstiy we have t 
decide If we want to mak 
{•yootohopaj an acceptabi 
labor practieo.” said John £i 
matinger. vice president o 
sourcing for Levi’s in the U S 
lu an interview. Ennatingef 
spoke during the meeung. "i t» 
Ueve that 90 percent of the :c 
^ttry hasn't looked et th»j
business pnetiees.'

Gmdaaed



884 P13 JUL 22 ’96 18:37

Anti-SweatshoD Session
Draws 300

E^linger said another way 
Levi s ts keeping track of con­
tractor conditions woridwide is 
by narrewiag the nnnber of 
suoDJlars It This praenee 

^ ereaterwlcieQcy and control cu also 
translate into keeping better 
tabs on working conditions. It's 
a strategy that Warren Flick, 
Imart s president of marahaa- 
aising said is also being em­
ployed at the mass merchant
cnaiiL

We are concentrating on our 
national brands and our 

said. 'We are looking for the right vendor 
perinershipa. where we can 

nieeOiW Of the tttuias on whac tv« nood.**
Flick said the reduction of 

suppliers and the number ofcountries Where it s«5S», in
Mi^i^tion With greater senti-
^of its vendotn. wiU reduce the 
likenhood of buying swaatihap- 

appareL Sinaifs aonarel producttou, both prtvaimUS

between the U.S. and

a new level of saaureace **»»*• 
the workn who aaods 
US w property taken cwS»

**««»«▼• vice
CmSI'5.SL'WS?5

®f streamlining, qnea-

“OttvoftheprihSSbthat
a^ou niovo to the ImSw Sn 
best vendors (you hew* to «—
S^i yee'rv not "pirrilnr oat ■»«! tamovaa^von. 

aro on their way up ”
While the efleotlveness of 

monitiinng contnetots wu not
^ Id demanding or conduet- 
ing me monitoring was debated 
among panel parecipaus.Gale Cottle, executive vice

ate hBanI 

tadwiimianft 

omc|uick1kVllliat 

OT^ecometDis 
dlBOOlBdlW

chain's onailty comrat W Is trained to look tor labor 
at contractors that pro- 

«sce the chain's private label 
spparaL
hp>^ ^«n it cfunea to buying 

««rchaodise. buy-

on puce in a show-
Richard Reinie. who ie the 

OMd 01 a cooperative eontrac. 
tOMnonitonng group of Los Aa- 
geta minuacturen. said retail- 
•IX anoaid require manumeiur-

en tt mmutor their consunn.
‘You cen t do it witheoi re­

tail Invohrement.* IMnia laid. 
“TRdt^ertl sit in a moaoiithie 
position, and ftheyi have the 

» ewM real reften.'’
Tney MuUin. picsicienL Na> 

Uonai Recall Pederattoo. said 
wwaileta sre very eager to help 
Stop sweatshop ahuaes bus rait- 
Mted the need fora toihiea-ta- 
ttasoy-wide approach to solviitg 
the prooiem. The NRF Is op­
posed to requiring retailen to 
paitepate in monkofing but is 
willing to educate vendors 
about the need for following 
labor taws and discontinuing 
suppUere that violate laws.

"One thing la veiT eleazt -Vo 
one wants to sell a product 
made’’in a sweatshop. Mnliin 
said. “We also heard todar there 
isn't one quick fix. What we ve 
come CO is tbe collective conclu­
sion wo need s paitnonhip.’’

The cost of insuring that the 
estimated S2.000 garment 
sewing shops la the conasT op­
erate legittmateiy wan also on 
the mind of paoeUma.

Chmyl ’neiB. whoaa appaiwL 
accessory and shoe Uat sold at 
Sean from 1980 to 1890. said 
pnee-conseious rettuen may
have to pay more for apparel 
t^e guaranteed to be swest- 
shop««e.

‘Ybey may have to aecept the 
responsibiuty that they’ll have 
to pay more than the lueUet- 
tom prteex." she eaM. “la other 
words, they can’t have their
cate and eat it toa”

Tlegi also reflected on how 
the concentration of retailing 
among fewer players may be 
playing a role in perpetaating 
sweatshops as stores took to 
keep pnees down and tty cem- 
peemve.

‘When 1 started in IMO. the 
big diseount epecadoaa wMea’t 
as poweitui as they are today, 
she said. “Consumen are get- 
dag spoiled. The reason is be- 
canee there are sweamaops. I 
ddak it’s gooen mach wone."

Jay Allen. WaUUart’s vice 
president for corporate aOhirs. 
said he doesn't antteipnte in­
crease or apparel pneea. aigu- 
iag that mamiikctiucn are find­
ing Inereaaed effleieaeies by 
dealing only with legitimate
eomreetors.

“TOO many are proving it can 
be dons.'* AUen said. “We’re not 
convinced higher prieca are 
neccssaiy. Our customers have 
grown to expect everyday low 
pneos at Wal-Mart"
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An impertinent message
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Working Draft 
July 19, 1996

Companies/Buaincss Leaders’^ 
‘Contacts are CEO level

1 Liz Claiborne
Contact; PaulCharron

Contact List PossibOities

10.

11,

12.

13.

D
Nicole Miller
Contact: Bud Konheim, CEO^^ J

Marvin Traub fretired CEO of Bloomingdale 5^

Neiman Marcus \
Contact; Stanley Marcus, retired CEO \

K-MART -
Contact: Floyd Hall

WAL-MART 
Contaa: David Glass

J.C. Penney __^
Contact; J.B. Oesterreicher, Vice Chair of Board and CEO|lfi<iO

Nordstrom’s 
Contact: Ray Johnson

Nike
Contact: Phil Knight

inc Trail iJisneycompa 
Contact; Michael E:sner

NFL Properties ,
Contact: Sarah Levinson

Patagonia 
Contact: Mike OlsonVLv^^

Levi Strauss
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Working Draft 
July 19, 1996

14.

15.

21.

22.

Haa(XW-Contact; Bob

The Gap
Contact: Don Fisher or Michael Dixon (ch

Gerber Baby ProductT^^TA^^
Contact; Dave. Jones

The Limited 
Contact; Les Wexner

U
Maidenform a ^
Contact: Elizabeth Coleman

Philips Van Heusen^*^^

19. Sara Lee
Contaa; John Bryan

TJosH

Eddie Bauer 
Contact: ????? (owned by SpiegelJ

Reebok
Contact; Paul Fireman 
617/341-5000

23. DepecheMode
u

24. Fritzi
Contact: Bob Tandler

25. Timberland
._y

26. L.L. Bean
-A

'lA
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Working Draft 
July 19, 1996

End^tri
28. Jones New York

Designers

1- Marie St. John

2. Joan Vass

J • Donna Karan

\Jf'
lA-lJ

Celebrities with Companies 

1 • Delta Burke (actress)

2. Ronnie Lott (football player, former San Francisco 49er)

3. Paul Warfield (football Hall of Famer)

Other Celebrities 

1 • Kathie Lee Gifford

2. Cheryl Tiegs

Industry Associations

1.

2.

3.

4.

Business for Social Responsibility 
Contact; Bob Dunn

National Retailers’ Federation

AAMA

Richard Reinis

/L/O’frVvar
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Working Draft 
July 19, 1996

Labor

1.

2.

3.

UNITE
Contact; Jay Mazur 
212/265-7000

International Textile Garment and Labor Workers Union 
Contact; Neil Kearney, President

AFL/CIO
Contaa; John Sweeney or Rich Trumka

Consumers

1 • National Consumers League 
Contact: Linda Golodner, CEO 
202^835-3323

Moral Voice*
•These groups have supported the minimum wage increase.

1 • United States Catholic Conference 
Contact; Rev. Brian Hehir 
202/541-3000

2.

3.

4.

5.

6.

7.

8.

Evangelical Lutheran Church 

American Friends Service

National Jewish Community Relations Advisory Council

Jewish Labor Committee

Church of the Brethren

U.S. Bishops’ Conference

International Labor Rights Fund
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Working Draft 
July 19,1996

Contart: Pharis Harvey 
202/544-7198

9. International Human Rights Law Group 
Contact; Gay McDougal 
202/232-8500

10. Obcrlin College 
Contact: Don Pease 
216/775-8823

11. AAFLI(??)
Contact; Terry Collingsworth 
202/778-4500

12. Interfaith Center on Corporate Responsibility 
Contact: Timothy Smith or David Schilling 
212/870-2295

13. LBJ School of Public Policy 
Contact: Ray Marshall 
512/471-6242

14. National Council of Churches
Contact; Rev. Joan Campbell, General Secretary 
202/544-2350

15. Mennonite Central Committee 
Contact: ???? (environmental person?)

16. Charlayne Huntcr-Gault (journalist)
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Working Draft 
July 19, 1996

Contact: Phans Harvey 
202/544-7198

9. International Human Rights Law Group 
Contact: Gay McDougal 
202/232-8500

10. Oberlin College 
Contact; Don Pease 
216^75-8823

11. AAFLI(??)
Contact: Terry Collingsworth 
202/778-4500

12. Interfaitb Center on Corporate Responsibility 
Contact: Timothy Smith or David Schilling 
212/870-2295

13. LBJ School of Public Policy 
Contact: Ray Marshall 
512/471-6242

15.

National Council of Churches
Contact: Rev. Joan Campbell, General Secretary
202/544-2350

Mennonite Central Committee 
Contact: ???? (environmental person?)

16. Charlayne Hunter-Gault (journalist)


