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THE WHITE HOUSE

WASHINGTON

July 22, 1996

MEMORANDUM TO THE PRESIDENT
From: Laura Tyson }iB\/

Subject: Proposed Garment Labeling Initiative

Background: During the last three years, the Department of Labor has been working
tirelessly to eradicate sweatshops in the garment industry. This problem has gained
significant media attention in recent weeks with the revelation that some of the items sold
under talk show host Kathie Lee Gifford’s clothing line were made in a NYC sweatshop.
Just last week. Secretary Reich held a forum at which representatives from all aspects of
the fashion industry discussed how to eradicate sweatshop conditions. And a recent survey
indicates that sweatshops are an issue about which Americans care deeply. with more than
eighty percent of the respondents indicating that they would be willing to pay more for a
garment if it were guaranteed to be made in a legitimate shop.

Capitol Hill Initiatives: Interest in the sweatshop issue has grown on Capitol Hill, and
there are a variety of related legislative initiatives that members have introduced or plan to
introduce. Some of these initiatives would mandate labels indicating the labor conditions
under which garments were produced, while others would simply ban the import of
products made with child labor. (The latter approach was proposed in the Families First
Agenda and was raised in discussions in the Democratic Platform.) Most. if not all, of

these legislative approaches would probably provoke a serious challenge in the World Trade
Organization.

Although it is unlikely that any of the legislative approaches will move very far
during the remaining days of this Congress. they are causing growing concern among the
business community. At the same time. business leaders have also become concerned about

the unfavorable publicity that results from selling products that are found to be produced
under sweatshop conditions.



Recommended Administration Initiative: Secretary Reich has brought to the NEC two
options for you to consider. We have reviewed them at both the deputy level and principal
level at the NEC with involvement from NEC staff, USTR. Treasury, Commerce and
Labor. The first option is an industry-led, voluntary labeling initiative. The second option
couples the label ing initiative with legislation to hold retailers and manufacturers
responsible for their subcontractors’ labor practices and to provide a safe harbor to
companies that put monitoring programs in place.

Last week the NEC principals held a meeting on both of these options and
unanimously agreed to recommend to you that we move forward quickly on the first option.
This option has many desirable features: it allows you to demonstrate your leadership on a
compelling issue without waiting for legislative action; it builds on your corporate
responsibility message; and it allows you to postpone or avoid top-down regulatory or
legislative remedies--such as the ones now under consideration on the Hill--that will
antagonize and split the garment industry and that threaten to violate our international
trading agreements.

While it is possible that some in the unions or on the Hill will be disappointed that
we have not called for a legislative action, we can say that we wanted to first give an
industry self-monitoring solution a chance and then. if the industry did not meet this
challenge, legislative solutions would be considered.

The NEC Principals are very enthusiastic about Secretary Reich’s voluntary labeling
option, and our staffs have already begun to speak to CEOs to see if we can get the
groundwork necessary for its announcement ready in the next few weeks. Please let me
know if you want us to move forward on Option 1 and if you have any suggestions about
how to improve it.
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.S. De artment of Labor Assistant Secretary for Policy
us P ° Washington, D.C 20210

June 17, 1996

MEMORANDUM FOR GENE SPERLING

FROM: ANNEH, LEWIA"M
SUBJECT: Fashion Forum Scheduling Request

Aflached are:
1. Scheduling Request
2. DRAFT Agenda for Forum

. 3. Onc page Fact Sheet on the No Sweat [nitiative
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‘ Scheduling Proposal June 14, 1996

Accept ____Regret Pending
T0: Stcphanic Streett/Anne Hawley
Co-Directors of Scheduling for the President
FROM: Kitty Higgins, Assistant (o the President and Cabinet Secretary
REQUEST: To have the President speak at the Fashion Industry Forum (on the

Garment Sweatshop issue) on July 16, 1996 -- to deliver opening
remarks at breakfast, the keynote speech at lunch, or at some other point
during the session that will run from 8 am. to 4 p.m.

Also to accommodate the President, we could shift the date to another
day in the same week -- July 1S, 17, or 18. (We do, however, need to
send out the invitations carly in the week of June 17, so if we are going

to shift from our already announced date of July 16 we need to do so as
soon as possible!) ;

’ PURPOSE: Consistent with the President’s "Challenge on Economic Security” theme
and reinforcing his commitment to corporate citizenship, the purpose of
the Forum is to bring together representatives from all aspects of the
fashion industry to expand our crusade against sweatshops.

Like raising thc minimim wage, eradicating swcatshops must be a
critical element of any strategy to ensure fairness for workers. Workers
in sweatshops are being paid less than the minimum wage (if they are

paid at all) and are being cheated out of overtime pay. Many also
work in unsafe quarters.

A November, 1995 survey conducted for Mary Mount University by
ICR Survey Research Group indicated that sweatshops are an issue
about which Americans care deeply. According to the survey, morc than
three-fourths of Americans would avoid shopping at stores if they were
aware that the stores sold goods made in sweatshops. Consumers also
are willing to pay a price for assurances that the goods they buy are not
made in sweatshops. 81% say they would be willing to pay up to-an
extra $1 on a $20 garment if it were guaranteed 1o be made in a
legitimate shop.

At the Forum, retailers, manufacturers, consumers, workers, national and
local union leaders, celebrities who cndorse products, fashion models,
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PREVIOUS
PARTICIPATION:

DATE AND TIME:

BRIEFING TIME:
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fashion editors, and policy experts will meet to discuss the challenges
confronting the fashion industry in attempting to eradicate sweatshops
and different strategics that can be employed by every layer of the
garment "food chain.”

Please sce the attached fact sheot describing the Forum and a
preliminary draft agenda. (The agenda suggests the possibility of the

President speaking at breakfast, but as mentioned above this is_totally
flexible.)

The "No Sweat" initiative is an ideal merger of two of the President's
most important messages -- corporate citizenship and ensuring economic
security. The Fashion Industry Forum is a critical next step in the
Administration's campaign to cradicate sweatshops,

The Dopartment of Labor has 800 investigators 1o protect the rights of
those one million garment workers and the other 110 million employees
in 6.5 million workplaces. Enforccment, alone, cannot begin to address
rampant problems in the industry. To bring about change, the
Department of Labor is employing a three part "No Sweat" strategy of:

enforcement, recognition, and public education. (Please see attached fact
sheet on the "No Sweat" initiative.) '

While the problem of sweatshops remains alarmingly high -- more than
half of the sewing shops in this country alone do not pay the minimum
wage and two-thirds do not pay overtime -- our cfforts are paying off in
very tangible ways. In addition to the $7.3 million dollars in back wages
that we have collected for 25,000 garment workers, just in the past two
weeks, two major retailers have announced that they are stepping up
their monitoring efforts -- J.C. Penney, and Talbots.. In addition, two
major trade associations (the National Retail Federation and the
American Association of Manufacturers) have announced services they
arc providing to their members to help address the sweatshop problem.

This would represent the White House's first direct involvoment in the
"No Sweat" initiative per se, but the effort is a logical extension of the
President's efforts on behalf of economic security, fairness to workers,
and corporate citizenship.

July 16, 1996 (or July 15, 17, or 18)

10 minutes
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DURATION

LOCATION:
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OF EVENT:
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20 minutes plus transportation to and from Marymount University, in
Arlington, VA, (Alternatively, if the President spoke at a breakfast,
lunch, or other forum at the White House, the travel time would be
eliminated.)

Marymount University in Arlington, VA or at the White louse.

- Secretary Robert Reich

- Approximately 200 rcpresentatives of garment retailers and
manufacturers, celebrities who endorse apparel lincs (including
Kathie Lee Gifford for the afternoon portion of the day), state
and local leaders, policy experts, fashion writers, models,
workers (and the UNITE leadership), and consumers.

Panel discussions and keynote speakers, much like the corporate
responsibility forum. (See attached agenda)

REMARKS REQUIRED:  Talking points for discussion.

MEDIA
COVERAGE:

%

Open press. (We expect there (o be very substantial press
interest) 4

RECOMMENDED BY: Secretary Robert Reich, 219-8271

Vince Trivelli, Chief of Staff, Dept. of Labor 219-8271

Anmnc Lcwis, Assistant Secretary, Policy, 219-6181

Susan King, Assistant Secretary, Public Affairs, 219-5502

Maria Echaveste, Administrator, Wage and Hour Division,
219-8305
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‘ DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT

6/6 11.00
FASHION INDUSTRY FORUM
U.S. Department of Labor

Marymount University
JULY 16, 1996

DRAFT AGENDA
8:00 - Breakfast at Marymount
8:30 am
8:30 - Welcome Address
9:00 am :
POTUS
9:00 - Introductory Remarks :
9:30 am b
Sister Gallagher, President Marymount welcomes participants and
introduces RBR
Robert B. Reich, Secretary of Labor .
. Opening remarks and introduction of video
9:30 - Introductory Video
9:45 am
9:45 - ' H : An Ugly Stain on American Fashion
11:15

This panel will define the pattern of the problem for workers,
manufacturers, retailers, consumers, and sports/entertainment
celebrities that endorse or have licensing agreements for garments.
The panel members will outline the difficulties inherent in the
industry, and will discuss the importance of changing the situation. A
key component of this discussion' will be benefits panel members
believe their companies or constituencies derive from eradicating
abusive working conditions.

RBR moderator

Academic expert (Harvard Apparel Program)
Celebrity/sports endorser

Worker story

Manufacturer

~ Retailer
‘ Consumer advocate "

Union leader L
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‘ 11:15. - RBR and Nicole Miller unveil new “No Sweatshop” design
11:30 am
11:45 - Lunch .
1:00 pm

Luncheon Speaker--Fashidn leader/Designer

1:00 - Panel 2: Models of Integrity,

2:30 pm
What steps are some of the best industry leaders taking to stamp out
sweatshop conditions? What are the exemplary programs for
monitoring? What are the models of integrity doing that can be
emulated by others?

RBR moderator

NFL Properties President

Celebrity

Manufacturer o

Retailer _

Union leader/or labor-management association

2:30- Panel 3; Taking Action: Where do we 2 '

3:4S pm A discussion of how to develop partnerships to end sweatshops, step
up enforcement, and provide the industry with compliance assistance.
This panel will explore how every aspect of the fashion industry can .
take leadership to make lasting, long-term change?

RBR moderator

Kathie Lee Gifford .

Rep. George Miller (D-CA) (labelling)

NRF

AAMA

Manufacturer

Consumer Advocate

Fashion Editor (make anncuncement re coordinated PSAs)

»

3:45 - Closing Remarks and Wrap-up

4:00 pm

Robert B. Reich, Secretary of Labor
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“I call on every individual at every level in rlﬁe Jashion industry to work together so
‘ that in the very near future we will eradicate sweatshops from the American garment

industry and erase the word entirely from the American lexicon. ”

—Robert B. Reich
 U.S. Secretary of Labor

{
"

FASHION INDUSTRY FORUM

WHO: From the celebrity who lends his or her name to a garment, to retailers, buyers,
designers, manufacturers, merchandisers, models, contractors, sewers and
consumers— this forum will provide critical information for consumers and the
industry on steps the fashion industry can take to ensure garments are made
in compliance with labor laws,

WHAT: This FASHION INDUSTRY FORUM is part of a multi-pronged strategy of the
Labor Department of enforcement, recognition and education to eradicate
sweatshops in the garment industry.

: U.S. Secretary of Labor Robert B. Reich will convene a FASHION
INDUSTRY FORUM to educate professionals in the fashion industry and

. consumers about what they can do to prevent garment worker exploitation in ths
country. The Forum continues the U.8. Department of Labor’s efforts to work
with the industry to take affirmative steps to prevent worker abuse. Using real life
experiences of industry leaders the Forum will provide useful information about
implementing similar programs in other companies and future actions that can be
taken to eradicate sweatshops.

WHEN: The FASHION INDUSTRY FORUM will be held on the campus of
- Marymount University near Washingtoa DC on July 16, 1996.

HOW: Through panel discussions and keynote speakers, companies, industry leaders, and
government officials will discuss key élements of independent monitoring,
strategies for working with contractors and manufacturers to ensure compliance,
and other issues critical to ensuring that all garment workers are afforded fair and
equitable treatment. 8

WHY: The Forum provides fashion lcaders with information about industry practices that
eliminate sweatshop conditions in the apparel business and will provide a road
map for others to follow. -
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Background

Sweatshops conjure up a vision of danger-
ous turn-of-the-century garment factories,
of rooms crowded with immigrant women
and children hunched over sewing ma-
chines for a few dollars a day.

On August 2. 1995, a raid on just such a
workplace in El Monte, California, demon-
strated that sweatshops continue to be a
tragic part of the garment industry's
present.

America’s garment industry today grosées
$45 billion a year and employs more than
one million workers.

Retailers dictate to manufacturers what.
where. and when garments are produced.
Manufacturers, in turn, purchase material
and contract work among some 22,000
sewing contractors. Over half of these
contractors fail to pay the minimum wage.
More than two-thirds do not pay overtime.
Thousands have serious safety violations
that threaten the health -- and lives -- of
their workers.

Fact Sheet

€ apgagnt 1909 103 Aagews T e
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DOL's Garment Industry Strategy

The Department of Labor (DOL) has 800
investigators to protect the rights of those
one milion garment workers and the other
110 million employees in 6.5 miilion work-
places. Enforcement, alone, cannot begin
to address problems rampant in the gar-
ment industry.

To bring about change, DOL is relying on a
three-pronged strategy of enforcement,
recognition, and education:

.. Enforcement

' DOL's Wage and Hour Division conducts
largeted enforcement sweeps in major garment
centers and notifies manufacturers of the “hot

_ goods" provision of the Fair Labor Standards

i Act. which prohibits the shipment.of goods made

_ in violation of U.S. wage laws.

Recognition

In December 1895. DOL issued its first
Trendsetter list, highlighting retailers and
manufacturers that have assumed responsibiity
:for monitoring the labor practices of contractors
that make their garments. :

Education

OOL is spearheading a garment public service
announcement inttiative, which includes pnnt
and radio public service announcements and a
new Internet Worlkd Wide Web-site, to proviue,
information to consumers interested in heiping to
combat sweatshops. No Sweat "Clues for

- Consumers” have been distributed t0 more 1han
S0 million supporters of the sweatshop eraai.ca-
tion initiative.

For more information about the "No Sweat’
sweatshop eradication initiative, contact ire
U.S. Department of Labor, Office of Putic
Affairs at (202) 219-8211.

DOU/OPA 5/96



June 18, 1996

NOTE TO: GENE SPERLING
FROM: KITTY HIGGINS A/~
Are you interested in co-signing this request from Labor for the President to speak

at the Fashion Industry Forum (on the Garment Sweatshop issue)? Please let me know as
soon as possible.
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Scheduling Proposal

June 14, 1996

_.__Accept Regret Pending
TO: Stephanie Street/Anne Hawley
Co-Directors of Scheduling for the President
FROM: Kitty Higgine, Ascistant to .the Prosident and Cabinet Secretary
REQUEST: To have the President speak at the Fashion Industry Forum (on the

Garment Sweatshop issue) on July 16, 1996 -- to deliver opening
remarks at breakfast, the keynote speech at lunch, or at some other point
during the session that will run from 8 am. to 4 p.m. :

Also 10 accommodate the President, we could shift the date to another
day in the same week -- July 15, 17, or 18. (We do, however, need to
send out the invitations early in the week of June 17, so if we are going
to shift from our already announced date of July 16 we need to do so as
soon as possiblel)

Consistent with the President's "Challenge on Bconomic Security" theme
and reinforcing his commitment to corporate citizenship, the purpose of
the Forum is to bring together representatives from all aspects of the
fashion industry to expand our crusade against sweatshops.

Like raising the minimim wage, eradicating sweatshops must be a
critical element of any strategy to ensure fairness for workers. Workers
in sweatshops arc being paid less than the minimum wage (if they are

paid at all) and arc being cheated out of overtime pay. Many also
work in unsafe quarters.

A November, 1995 survey conducted for Mary Mount University by
ICR Survey Research Group indicated that sweatshops are an issue
about which Americans care deeply. According to the survey, more than
three-fourths of Americans would avoid shopping at stores if they were
aware that the stores sold goods made in sweatshops. Consumers also
are willing to pay a price for assurances that the goods they buy.arc not
made in sweatshops. 81% say they would be willing to pay up to an
extra $1 on a $20 garment il it were guaranteed to be made in a
legitimate shop.

At the Forum, retailers, manufacturers, congumers, workcers, national and
local union leaders, celebrities who endarse products, fashion models,

# 37 9
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BACKGROUND:

PREVIOUS
PARTICIPATION:

DATE AND TIME:

BRIEFING TIME:

fashion editors, and policy experts will mect to discuss the challenges
confronting the fashion industry in attempting to eradicatc sweatshops
and different strategies that can be employed by every layer of tho
garment "food chain."

Please see the attached fact sheet describing the Forum and a
preliminary draft agenda. (The agenda suggests the possibility of the

President speaking at breakfast, but as mentioned above this is totally
flexible.)

- The "No Sweat" initiative is an ideal mergor of two of the President's

most important messages -- corporate citizenship and ensuring economic
security. The Fashion Industry Forum is a critical next step in the
Administration's campaign to eradicate sweatshops.

The Department of Labor has 800 investigators to protect the rights of
those one mullion garment workers and the other 110 million employees
n 6.5 million workplaces. Enforcement, alone, cannot begin to address
rampant problems in the industry. To bring about change, the
Departmont of Labor is employing a three part "No Sweat" strategy of:

enforcement, recognition, and public education. (Plcase see attached fact
sheet on the "No Sweat" initiative.)

While the problem of sweatshops remains alarmingly high -- more than
half of the sewing shops in this country alone do not pay the minimum
wage and two-thirds do not pay overtime -- our efforts are paying off in
very tangible ways. In addition to the $7.3 million dollars in back wages
that we have collected for 25,000 garment workers, just in the past two
weeks, two major retailers have announced that they are stepping up
their monitoring efforts -- J.C. Penney, and Talbots, In addition, two
major trade associations (thc National Retail Federation and the
American Association of Manufacturers) have announced services they
are providing to their members to help address the sweatshop problem.

This would represent the White House's first direct involvement in the
"No Sweat" initiative per se, but the effort is a logical extension of the
President's efforts on behalf of cconomic security, fairness to workers,
and corporate citizenship,

July 16, 1996 (or July 15, 17, or 18)

10 minutes

# 4/ 9
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DURATION

LOCATION:

PARTICIPANTS:

OUTLINE
OF EVENT:

20 minutes plus transportation to and from Marymount University, in
Arlington, VA (Alternatively, if the President spoke at a breakfast,

lunch, or other forum at the White House, the travel time would be
eliminated.)

Marymount University in Arlington, VA or at the White House.

- Secrectary Robert Reich

- Approximately 200 rcpresentatives of garment retailers and
manufacturers, celebrities who endorse apparel lines (including
Kathie Lee Gifford for the afternoon pottion of the day), state
and local leaders. policy experts, fashion writers, modcls,
workers (and the UNITE leadership), and consumers.

Panel discussions and keynote speakers, much like the corporate
responsibility forum. (See attached agenda)

REMARKS REQUIRED:  Talking points for discussion.

MEDIA
COVERAGE:

Open press. (We expect there to be very substantial press
interest)

RECOMMENDED BY: Secretary Robert Reich, 219-8271

Vince Trivelli, Chief of Staff, Dept. of Labor 219-8271

Anne Lewis, Assistant Secretary, Policy, 219-6181

Susan King, Assistant Secretary, Public Affairs, 219-5502

Maria Echaveste, Administrator, Wage and Hour Division,
219-8305

i# 9/ 9
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6/6 11.00
FASHION INDUSTRY FORUM

U.S. Department of Labor
Marymount University
JULY 16, 1996
DRAFT AGENDA
8:00 - Breakfast at Marymount
$:30 am
8:30. Welcome Address
9:00 am :
POTUS
9:00 - Introductory Remarks
9:30 am

Sister Gallagher, President Meuymount welcomes participants and
introduces RBR .

Robert B. Reich, Secretary of Labor
Opening remarks and introduction of video

. 9:30 - Introductory Video

9:48 am
9:45 - : Panel 1: Sweatshope: An Ugly Stain on American Fashion
11:158 '

This panel will define the pattern of the problem for workers,
manufgcturers, retailers, consumers, and sports/entertainment
celebrities that endorse or have licensing agreements for garments.
The panel members will outline the difficulties inherent in the
industry, and will discuss the importance of changing the situation. A
key component of this discussion will be benefits panel members
believe their companies or constituencies derive from eradicating
abusive working conditions,

RBR moderator

Academic expert (Harvard Apparel Program)
Celebrity/sports endorser

Worker story

Manufacturer

Retailer

Consumer advocate

‘ Union leader
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‘ 11:15 - RBR and Nicole Miller unveil new “No Sweatshop” design
11:30 am
11:45 - Lunch
1:00 pm

Luncheon Speaker—Fashion leader/Designer

1:00 - Panel 2: Models of Integrity.

2:30 pm
What steps are some of the best industry leaders taking to stamp out
sweatshop conditions? What are the exemplary programs for
monitoring? What are the models of integrity doing that can be
emulated by othcrs?

RBR moderator

NFL Properties President

Celebnty

Manufacturer

Retailer _ '

Union leader/or labor-management association

’ 2:30 - Fanel 3; Taking Action: Where do we o from here?
3:45 pm A discussion of how to develop partnerships to end sweatshops, step
- up enforcement, and provide the industry with compliance assistance.
This panel will explore how cvery aspect of the fashion industry ¢can.
take leadership to make lasting, long-term change?

RBR meoderator

Kathie Lee Gifford R
Rep. George Miller (D-CA) (labelling)

NRF

AAMA

Manufacturer

Consumer Advocate

Fashion Editor (make announcement re coordinated PSAs)

3:45 - Closing Remarks and Wrap-up

4:00 pm
Robert B. Reich, Secrctary of Labor
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WHO:

“I call om every individual at every level in the fashion industyy ta work together so
that in the very near future we will eradicate sweatshops from the American nrnmu
industry and erase the word entirely from the American lexicon,”

—Robert B. Reich
U.5. Secretary of Labor

FASHION INDUSTRY FORUM

From the cclebrity who lends his or her name to a garment, to retailers, buyers,
designers, manufacturers, merchandigers, models, contractors, sewers and
consumers.- this forum will provide critical information for consumers and the
industry on steps the fashion industry can take to ensure garments are made
in compliance with labor laws.

WHAT: This FASHION INDUSTRY FORUM is part of a multi-pronged strategy of the

Labor Department of enforcement, recognition and education to eradicate
sweatshops in the garment industry.

U.S. Secretary of Labor Robert B. Reich will convene a FASHION
INDUSTRY FORUM to educate profeasionals in the fashion industry and
consumers about what they can do to prevent garment worker exploitation in this
country. The Forum continues the U S Department of Labor’s efforts to work
with the industry to take affirmative steps to prevent worker abuse. Using real life
experiences of industry leaders the Forum will provide useful information about
implementing similar programs in other companies and future actions that can be
taken to eradicate sweatshops.

WHEN: The FASHION INDUSTRY FORUM will be heid on the campus of

HOW:

Marymount University near Washington DC on July 16, 1996.

Through panel discussions and keynote speakers, companics, industry leaders, and
government officials will discuss key elements of independent monitoring,
strategiea for working with contractors and manufacturers to ensure compliance,
and other issues critical to ensuring that all garment workers are afforded fair and
equitable treatment.

The Forum provides fashion leaders with information about industry practices that
eliminate sweatshop conditions in the apparel business and will provide a road
map for others to follow.
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o No Sweat Initiative

. Fact Sheet
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Background

Sweatshops conjure up a vision of danger-
ous turn-of-the-century garment factories,
of rooms ¢rowded with immigrant women
and children hunched over sewing ma-
chines for a few dollars a day.

On August 2. 1995. a raid on just such a
warkpiace in El Monte, California, demon-
strated that sweatshops continue to be a
tragic part of the garment industry's
present.

America's garment industry taday grosses
$45 billion a year and emplays more than
one million workars.

Retailers dictate to manufacturers what.
where, and when garments are produced.
Manufacturers, in turn, purchase material
and contract work among some 22,000
sewing contractors. Qver haif of these
cantractors fail to pay the minimum wage.
Mora than two-thirds do not pay overtime.
Thousands have serious safety violations
that threaten the heaith -- and lives -- of
their workers,

DOL'’s Garment Industry Strategy

The Department of Labor (DOL) has 800
investigators to protect the rights of those
one million garmant workers and the other
110 million empioyees in 6.5 million work-
places. Enforcement, alone, cannot begin
to address problems rampant in the gar-
ment industry.

To bring about change, DOL is relying on a
three-pronged strategy of enforcement,
recognition, and education:

Enforcement

DOL's Wage and Hour Division conducts
targeted enforcement sweeps in major garment
centers and notifies manufacturers of the “hot
goods™ provision of the Fair Labor Standards
Act, which prohibits the shipment of goods made
in violation of U.S. wage laws.

Recognition

In December 1995, DOL issued its first
Trendsetter list, highlighting retailers and
manufacturers that have assumed responsibiity
for monitoring the labor practices of contractors
that make their garments.

Education

DOL is spearheading a garment public service
announcement initiative, which includes pnnt
and radio public ervice announcements and a
new Internet Warid Wida Wab site, ta provde
information to consumers interested in heiping to
combat sweatshops. No Sweat "Clues for
Consumers” have been distributed to more than
50 million supporters of the sweatshop sradica-
tion initiative.

For more information about the "Na Sweat’
sweatahop eradication initiative, contact tre
U.S. Department of Labor, Office of Pubc
Affairs at (202) 219.8211.

DOL/OPA 5/96



. & :
S DOL/0RSP ID:2022196924 JUN 17'96 11:57 No.001 P.02

=

u.S. Dopanment of Labor Assistant Secretary for Policy
Washington, D.C 20210

Junc 17, 1996

MEMORANDUM FOR GENE SPERLING

FROM: ANNEH. LL‘WIA"M
SUBJECT: Fashion Forum Scheduling Request

Attlached are:
1. Scheduling Request

‘ 2. DRAFT Agenda for Forum

3. Onc page Fact Sheet on the No Sweat [nitiative
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‘ Scheduling Proposal June 14, 1996
Accept — ——_ Regret Pending
T0: Stephanic Streett/Anne Hawley
Co-Directors of Scheduling for the President
FROM: Kitty Higgins, Assistant (o the President and Cabinet Secretary
REQUEST: To have the President speak at the Fashion Industry Forum (on the

Garment Sweatshop issue) on July 16, 1996 -- to deliver opening
remarks at breakfast, the keynote speech at lunch, or at some other point
during the session that will run from 8 am. to 4 p.m.

Also to accommodate the President, we could shift the date to another
day in the same week -- July 15, 17, or 18. (We do, however, need to
send out the invitations carly in the week of June 17, so if we are going
to shift from our already announced date of July 16 we need to do so as
soon as possible!)

. PURPOSE: Consistent with the President’s "Challenge on Economic Security" theme
and reinforcing his commitment to corporate citizenship, the purpose of
the Forum is to bring together representatives from all aspects of the
fashion industry to expand our crusade against sweatshops.

Like raising thc minimim wage, eradicating sweatshops must be a
critical element of any strategy to ensure fairness for workers. Workers
in sweatshops are being paid less than the minimum wagce (if they are
paid at all) and are being cheated out of overtime pay. Many also
work in unsafe quarters.

A November, 1995 survey conducted for Mary Mount University by
ICR Survey Research Group indicated that sweatshops are an issue
about which Americans care deeply. According to the survey, morc than
three-fourths of Americans would avoid shopping at stores if they were
aware that the stores sold goods made in sweatshops. Consumers also
are willing to pay a price for assurances that the goods they buy are not
made in sweatshops. 81% say they would be willing to pay up to-an
extra $1 on a $20 garment if it were guaranteed to be made in a
legitimate shop.

At the Forum, retailers, manufacturers, consumers, workers, national and
~ local union leaders, celebrities who cndorse products, fashion models,
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BACKGROUND:

PREVIOUS
PARTICIPATION:

DATE AND TIME:

BRIEFING TIME:
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fashion editors, and policy experts will meet to discuss the challenges
confronting the fashion industry in attempting to eradicate sweatshops
and different strategics that can be employed by every laycr of the
garment "food chain.”

Please sco the attached fact sheot describing the Forum and a
preliminary draft agenda. (The agenda suggests the possibility of the

President speaking at breakfast, but as mentioned above this is totally
flexible.)

The "No Sweat” initiative is an ideal merger of two of the President's
most important messages -- corporate citizenship and ensuring economic
security. The Fashion Industry Forum is a critical next step in the
Administration's campaign to cradicate sweatshops.

The Department of Labor has 800 investigators to protect the rights of
those one million garment workers and the other 110 million employees
in 6.5 million workplaces. Bnforcement, alone, cannot begin to address
rampant problems in the industry. To bring about change, the
Department of Labor is employing a three part "No Sweat" strategy of:

enforcement, recognition, and public education. (Please see attached fact
sheet on the "No Sweat" initiative.)

While the problem of sweatshops remains alarmingly high -- more than
half of the sewing shops in this country alone do not pay the minimum
wage and two-thirds do not pay overtime -~ our cfforts are paying off in
very tangible ways. In addition to the $7.3 million dollars in back wages
that we have collected for 25,000 garment workers, just in the past two
weeks, two major retailers have announced that they are stepping up
their monitoring efforts -- J.C. Penney, and Talbots..In addition, two
major trade associations (the National Retail Federation and the
American Association of Manufacturers) have announced services they
arc providing to their members to help address the sweatshop problem.

This would represent the White House's first direct involvement in the
"No Sweat” initiative per se, but the effort is a logical extension of the
President's efforts on behalf of economic security, fairness to workors,
and corporate citizenship. '

July 16, 1996 (or July 15, 17, or 18)

10 minutes
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DURATION 20 minutes plus transportation to and from Marymount University, in
Arlington, VA, (Alternatively, if the President spoke at a breakfast,
lunch, or other forum at the White House, the travel time would be
eliminated.)

L.OCATION: Marymount University in Arlington, VA or at the White House.

PARTICIPANTS: - Secretary Robert Reich

- Approximately 200 rcpresentatives of garment retailers and
manufacturers, celebrities who endorse apparel lincs (including
Kathie Lee Gifford for the afternoon portion of the day), state
and local leaders, policy experts, fashion writers, models,
workers (and thc UNITE leadership), and consumers.

OUTLINE

OF EVENT: . Panel discussions and keynote speakers, much like the corporate
' responsibility forum. (See attached agenda)

REMARKS REQUIRED:  Talking points for discussion.

MEDIA

COVERAGE: Open press. (We expect there to be very substantial press
interest) ;

RECOMMENDED BY: Secretary Robert Reich, 219-8271
' Vince Trivelli, Chief of Staff, Dept. of Labor 219-8271
Annc Lewis, Assistant Secretary, Policy, 219-6181
Susan King, Assistant Secretary, Public Af} fairs, 219-5502

Maria Echaveste, Adminisirator, Wage and Hour Division,
219-8305
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‘ DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT DRAFT

6/6 11.00
FASHION INDUSTRY FORUM
U.S. Department of Labor

Marymount University
JULY 16, 1996

DRAFT AGENDA
8:00 - Breakfast at Marymount
8:30 am
8:30 - Welcome Address
9:00 am :
POTUS
9:00 - Introductory Remarks
9:30 am -
Sister Gallagher, President Marymount welcomes participants and
introduces RBR
Robert B. Reich, Secretary of Labor
. Opening remarks and introduction of video
9:30 - Introductory Video
9:45 am
9:45 - ' H ; An Ugly Stain on American Fashion
11:185

This panel will define the pattern of the problem for workers,
manufacturers, retailers, consumers, and sports/entertainment
celebrities that endorse or have licensing agreements for garments.
The panel members will outline the difficulties inherent in the
industry, and will discuss the importance of changing the situation. A
key component of this discussion will be benefits panel members
believe their companies or constituencies derive from eradicating
abusive working conditions.

RBR moderator

Academic expert (Harvard Apparel Program)
Celebrity/sports endorser

Worker story

Manufacturer

Retailer
‘ Consumer advocate “_

Union leader i
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11:15.
11:30 am

11:45 -
1:00 pm

1:00 -
2:30 pm

2:30 -
3:4Spm

3:45 -
4:00 pm

ID:2022196924 | ~ JUN 17°96 11:59 No.00Ol P.O7

RBR and Nicole Miller unveil new “No Sweatshop” design

Lunch

Luncheon Speaker--Fashidn leader/Designer

Panel 2: Models of Inteprity,

What steps are some of the best industry leaders taking to stamp out
sweatshop conditions? What are the exemplary programs for
monitoring? What are the models of integrity doing that can be
emulated by others?

RBR moderator

NFL Properties President

Celebrity

Manufacturer a

Retailer

Union leader/or labor-management association

Panel 3; Taking Action: Where do we go from here?

A discussion of how to develop partnerships to end sweatshops, step
up enforcement, and provide the industry with compliance assistance.
This panel will explore how every aspect of the fashion industry can .
take leadership to make lasting, long-term change?

RBR moderator

Kathie Lee Gifford _ .

Rep. George Miller (D-CA) (labelling)

NRF

AAMA

Manufacturer

Consumer Advocate

Fashion Editor (make announcement re coordinated PSAs)

o

- Closing Remarks and Wrap-up

Robert B. Reich, Secretary of Labor
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WHO:
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“I call on every individual at every level in the fashion industry to work together so
that in the very near future we will eradicate sweatshops from the American gnrment
industry and erase the word entirely from the American lexicon.”

—Robert B. Reich
 U.S. Secretary of Labor

FASHION INDUSTRY FORUM

From the celebrity who lends his or her name to a garment, to retaiders, buyers,
designers, manufacturers, merchandisers, models, contractors, sewers and
consumers-- this forum will provide critical information for consumers and the
industry on steps the fashion industry can take to ensure garments are made
in compliance with labor laws.

WHAT: This FASHION INDUSTRY FORUM is part of a multi-pronged strategy of the

Labor Department of enforcement, recognition and education to eradicate
sweatshops in the garment industry.

U.S. Secretary of Labor Robert B. Reich will convene a FASHION
INDUSTRY FORUM to educate professionals in the fashion industry and
consumers about what they can do 1o prevent garment worker exploitation in this
country. The Forum continues the U.S. Department of Labor’s efforts to work
with the industry to take affirmative steps to prevent worker abuse. Using real life
experiences of industry leaders the Forum will provide useful information about
implementing similar programs in other companies and future actions that can be
taken to eradicate sweatshops.

WHEN: The FASHION INDUSTRY FORUM will be held on the campus of

HOW:

WHY:

~ Marymount University near Washingtoz DC on July 16, 1996.

Through panel discussions and keynote speakers, companies, industry lesders, and
government officials will discuss key élements of independent monitoring,
srategies for working with contractors and manufacturers to ensure compliance,
and other issues critical to ensuring that all garment workers are afforded fair and
equitable treatment. '8

The Forum provides fashion lcaders ﬁth information about industry practices that
eliminate sweatshop conditions in the apparel business and will provide & road
map for others to follow. -

-
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Background

Sweatshops conjure up a vision of danger-
ous turn-of-the-century garment factories,
of rooms crowded with immigrant women
and children hunched over sewing ma-
chines for a few dollars a day.

On August 2. 1995. a raid on just such a
workplace in £l Monte, California, demon-
strated that sweatshops continue to be a
tragic part of the garment industry's
present.

America’s garment industry today grosses
$45 billion a year and employs more than
one million workers.

Retailers dictate to manufacturers what,
where. and when garments are produced.
Manufacturers, in turn, purchase material
and contract work among some 22,000
sewing contractors. Over half of these
contractors fail to pay the minimum wage.
More than two-thirds do not pay overtime.
Thousands have serious safety violations
that threaten the heaith -- and lives -- of
their workers.

DOL’s Garment Industry Strategy

The Department of Labor (DOL) has 800
investigators to protect the rights of those
one million garment workers and the other
110 million employees in 6.5 miilion work-
places. Enforcement, alone, cannot begin
to address problems rampant in the gar-
ment industry.

To bring about change, DOL is relying on a
three-pronged strategy of enforcement,
recognition, and education:

_ Enforcement

" DOL's Wage and Hour Division conducts
largeted enfarcement sweeps in major garrnent
centers and notifies manufacturers of the “hot
goods” provision of the Fair Labor Standards

 Act. which prohibits the shipment.of goods made
in violation of U.S. wage laws.

Recognition

In December 1995. DOL issued ts first
Trendsetter list, highlighting retailers and
manufacturers that have assumed responsibidy

- for monitoring the labor practices of contractors
that make their garments,

Education

DOL is spearheading a garment public service
anncuncement initiative, which includes pnnt
and radio public service announcements and a
new Intemet World Wide Web-site, 10 provoe.
information to consumers interested in helping to
combat sweatshops. No Sweat "Clues for

~ Consumers” have been distributed to more than
50 million supporters of the sweatshop eraaica-
tion initiative.

For more information about the “No Sweat’
sweatshop eradication initiative. contact tre
U.S. Department of Labor, Office of Putic
Affairs at (202) 219-8211.

DOUOPA 5/96
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TO: Gene Sperling, FAX: 456-6687
Josh Gothaum, FAX: 622-2633
David Lane, FAX: 4824191
Cheri Carter, FAX: 456-6218
Jennifer Hillman, FAX: 395-3639
Jennifer O’ Connor, FAX: 456-2464
Tracey Thomnton, FAX: 456-2604

MEMORANDUM

FROM: Sally Sachar, 219.6197, EXT. 142
Suzanne Seiden, 219-8368

DAIE: July 22, 1996

RE: Labelling: Materials for Tuesday 9:30 am Conference Call

Enclosed are:

- Agenda for Tuesday conference call

- Talking points for use in phone calls to CEQ’s;

- A Who-What-Where-When-How Piece on the labeling announcement;

- The list of firms/CEQ’s to shop around:

- Background fact sheet on the Labor Department’s “No Sweaz” initiative;

- The DOL Trendsetter List, recognizing companies that are taking extra steps to eradicate
sweatshops (most importantly inspecting their production shops); and

- A few press clips from last week’s Forum, labeling, and urging Michael Jordan to take
steps

Of particular concern is the date of the event since Kathie Iee Gifford said she would participate,
but will be on vacation beginning August 8th. We want to make sure we lock in a date and time
on ber schedule (if the event is in the afternoon, we can avoid a conflict with her show). Tnitial

feedback from the calls also indicates some companies’ desire to have a specific date to discuss
with their principals.

If you have any suggested changes, please call Suzanne Seiden at 219-8365/66 (fax: 219-4753),

18:24
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AGENDA
LABELLING CONFERENCE CALL

JULY 23, 1996

9:30 am

DATE OF ANNOUNCEMENT
CONGRESSIONAL STRATEGY -HARKIN/MILLER
FACT SHEET DISTRIBUTION (see attached)

OUTREACH

1. Business

2. Labor

3. Celebrities

4. NGOs

5. Consumers

6. Players’ associations
7. Associations

GOYERNMENT'S ROLE

B83 P23

JUL 22 ’95 18:24



TALKING POINTS FOR_CALLS TO CEO'S
PRESIDENTIAL LABFLING ANNOUNCEMENT
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Icalled to talk to you about the President's plan to announce in the next 10 to |5 days

with leaders in the garment industry a voluntary, non-governmental effort to develop a
consumer label indicating that clothes were made in compliance with labor standards —

domestically and internationaily.

As you may know, the Administration has been working with industry and labor over the
past three years to eradicate sweatshops in the garment industry,

The problem has gained an enormous amount Of attention in recent weeks with the
revelation that some of the items for talk show host Kathie Lee Gifford's clothing line

were made in a NY City sweatshop
conditinng,

and in a Honduras plant under unacceptable

NOTE: This followed last summer's discovery in Los Angeles of a virtual "slave labor"
camp, at which dozens of workers were held behind barbed wire and forced to sew

clothing,

Just this past week, Iabor Secretary Reich held a Forum in the Washington D.C. area
where representatives from ail aspects of the fashion industry participated in a day long
discussion of the challenges embodied in eradicating sweatshops and the importance of

taking tengible steps quickly.

We have received a lot of feedback

from the industry, acknowledging the seriousness of

the problem and the need to join together to identify solutions, especially strategies that

mean something to consumers.

NOTE: The survey was conducted by Marymount University in November, 1995.

Consumers want to act responasibly,

but they have virtually no information.

A label insialled in a shm parr of pants, siirt, tie, dress, etc. would send a clear message
1o consumers and allow companies that don't use sweatshops to get credit.

In the next 10 to 15 days at the Whi

te House, the President will launch with leaders in the

fashion industry a nien-governmental, irdustry-driven effort to develop a voluntary

18:25
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consumer label.

0 The leaders joining him in 8 couple of weeks will commit to:
(1)  developing the standards for the label;
(2)  designing the system to ensure that the label is legitimate (i.e.
monitoring/inspections); and
(3)  commiting to use the label

0 The group will also include representatives from labor and non-governmental
organizations.
0 I'hope you will join your colleagues in the industry in this effort.

0 I will follow up with you in the next couple of days.

NOTE: IF YOU WANT TO GIVE THE CEO A STAFF CONTACT, THE PERSON TO CALL
AT DCL WILL BE SUZANNE SEIDEN AT 202/219-8365 OR 219-8366.

18:25




WHO:

+ WHAT:

WHEN:

HOW:
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FACT SHEET: PRESIDENTIAL LABELING EVENT

A group representing all segments of the garment industry: chief executive officers
from several well-known garment retail and manufacturing firms, dasigners, union
officials and representatives of consurner groups and other non-governmentai
organizations.

The group would join the President at 2 White House gathering, at which he would
challenge them to work together to develop a label within 6 months. The label
would indicate to consumers that the garment--whether produced in the U.S. or
abroad--was made in accordance with acceptable labor siandards. The label would
be wholly independent of government. The President would urge the group 1o
adopt standards for the label at least equal to those already found in the strongest
codes of conduct (governing domestic and overseas production) adoptad by some
of the nation’s leading apparel manufacturers and retailers. The President would
also indicate that only a label backed up by a serious inspection mechanism (again,
independent of government) would meet his challenge.

The members of the group would pledge to develop a label within 6 months--this
would entail, for example, arriving at applicable labor standards and designing an
cifective inspecion mechanism. Business representatives would also pledge to put

the label (once developed) in garments manufactured by their firms (retailers
would pledge to use the label in their own lineg).

The event would be held berween July 30 and August 5.

The group assembled at the White House would subsequently determine the
process for developing the label (i.e., how the relevant decisions would be made).
The Secretary of Labor would be available to act as a facilitator if requested. In
any event, the Secretary would be in regular contact with the key participants in
the process 10 remain updated on their progress. The Department of Labor would
offer to provide ongoing advice and technical assistance.

18:25
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Working Draft
July 22, 1996 (6:07pm)

Notes:

g

o

Contact List Possibilities

“Trendseters” are retailers and manufacturers which have taken extra steps to eradicate
sweatshops (i.¢., monitor working conditlons through inspections). Currently, there are 36
organizations on DOL’s Trendsetter list.

DOL = DOL staff to contact.

Companies/Business Leaders

1.

Liz Claiborne Inc. (DOL)
Trendsetter

CEOQ-level contact: Paul Charron
212/354-4500

Company saff person contact and number: Roberta Karp
DOL staff contact: Andrew Samet
Status:

Nicole Miller (DOL)
Trendsetter
CEO-level contact: Bud Konheim, CEQ

Company staff person contact and number: Bud Konheim
DOL staff contact; Suzanne Seiden
Status:

Marvin Traub, retired CEO of Bloomingdales (DOL)

Stanley Marcus, retired CEO of Neiman Marcus

Kmart

CEO-level contact: Floyd Hall
810/643-1000

Company staff person contact and number:
DOL staff contact:

Status:

18:26
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Working Draft
July 22, 1996 (6:02pm)

8.

10.

WAL.MART

CEO-level contact: David Glass
301/273-4000

Company staff person conract and number:
DOL staff contact:

Status:

J.C. Penney

CEO-level contact: J.B. Oesterreicher, Vice Chair of Board and CEQ
214/431.1000

Company staff person contact and number-
DOL staff contact:
Status:

Nordstrom’s
Trendsetter

CEO-level contact: RayJ ohnson. Co-Chgirman of the Board
206/628-2111

Company staff person contact and number:
DOL staff contact:
Status:

Nike

CEO-level contact: Phil Knight
503/671-6453

Company staff person contact and number:
DOL staff contact:

Status:

The Walt Disney Cornpany

CEO-levei contact: Michael Eisner
Company staff person contact and rumber:
DOL staff contact:

Status;

JUuL 22 '96
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Working Draft
July 22, 1996 (6:02pm)

1L

12

13,

14.

18.

NFL Properties (DOL)

Trendserter

CEO-level contact: Sarah Levinson
212/838-0660

Company staff person contact and number:
DOL staff contact:

Status:

Patagonia (DOL)
Trendsetter

CEO-level contact: Mike Olson
Company staff person contact and number:
DOL sraff contact:

Status:

Levi Strauss and Company
Trendseiter

CEOQ-level contact: Bob Haas
415/544-6000

Company staff person contact and number:
DOL staff contact:

Status:

The Gap, Inc.

Trendsetter :
CEQ-level contact: Don Fisher or Michael Dixon (check)
415/952-4400

Company staff person contact and number:

DOL staff contact:

Status:

Gerber Baby Products
CEO-level contact: Dave Jones
Phone #:

Company staff person contact and number:
DOL staff contact:
Status:

JuL 22 '9¢
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Working Draft
July 22, 1996 (6:02pm)

16.

17.

18.

19.

The Limited

Trendsetter

CEOQ-level contact: Les Wexner
614/479-7000

Company staff person contact and number:
‘DOL staff contact:
Status:

Maidenform -

CEO-level contact: Elizabeth Coleman
Phone #: .

Company staff person contact and number:
DOL staff contact:

Status:

Philips-Van Heusen (DOL)

CEO-levei contact: Bruce J Klatsky, Chairman and CEQ
212/541-5200

Company staff person contact and number:

DOL staff contacr:

Status:

Sara Lee Corporation

CEO-level contact: John H Bryan, Chairman and CEQ
312/726-2600 .
Company staff person contact and number:;

DOL staff contact:

Status:

Osh Kosh B'Gosh (DOL)
CEO-level contact:.

Company staff person contact and number:
DOL staff contact:
Status:

JuL 22 'se 18:27
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Working Draft
July 22, 1996 (6:02pm)

21.  Eddie Bauer, Inc. (owned by Spiegel, Ing.)

Contacts: John J. Shea, Vice Chairman, President, and CEQ of Spiegel and Chairman
of Eddie Bauer
708/769-2281
Richard T. Fersch, President. Eddie Bauer, Inc.
206/882-6100 or 708/769-2281
Company staff person contact and number:
DOL staff contact:
Status:

22.  Reebok
CEQ-level contzct: Paul Fireman
617/341-5000
Company staff person contact and number:
DOL staff contact:
Status:

23, Depeche Mode (DOL)
CEOQ-level contact:
Company siaff person contact and number:
DOL staff contact:
Status:

24 Fritzi (DOL)
CEO-level contact: Bob Tandler
Company staff person contact and number:
DOL staff contact:
Status:

25.  Timberland
Company staff person contact and number:
DOL staff contact:
Status:

26. LL. Bean
Company staff person contact and number:
DOL staff conact:
Status:



Working Draft
July 22, 1996 (6:02pm)

27.

28.

31

Land’s End (DOL)

Trendsetter List

CEQ-level contact: Michael J. Smith, President and CEO
608/935-9341

Company staff person contact and number:
DOL staff contact:
Status:

Jones Apparel Ware (Jones New York) (DOL)
CEO-level contact:

Company siaff person contact and number:

DOL staff contact:

Status:

Sears, Roebuck and Co.

CEO-level comtact: Arthur C. Martinez, Chairman and CEQO
847/286-2500

Company staff person contact and number-

DOL staff conraci:

Status:

Tommy Hilfinger (DOL)

CEO-level contact:

Phone;

Company staff person centact and number:
DOL staff comact:

Status:

The May Company (DOL)

CEO-level contact:

Phone:

Company staff person contact and number-
DOL staff contact:

Status:

JUL 22 96
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Working Draft
July 22, 1996 (6.02pm)

32.  VF Corporation (DOL)
CEO-level contact:
Phone:
Company staff person contact and number:
DOL starf contact:
Status:

33.  Fruit of the Loom (DOL)
CEO-level contact:
Phone:
Company staff person contact and number:
DOL staff contact:
Status: Hold for now

34. Warnaco (DOL)
CEO-level contact;
Phone;
Company staff person contact and number: -
DOL staff conrtact:
Status:

35.  Russell (DOL)
CEO-level contact:
Phone:
Company staff person contact and number:
DOL staff contact:
Status:

36. QGymboree
CEO-level contact:
Phone:
Company staff person contact and number:
DOL swaif contact:
Status:

37, Dynasty
CEO-evel contact:

Phone:

Company staff person contact and number:
DOL staff contact:
Status:




Working Draft
July 22, 1996 (6:02pm)

38.  Warner Brothers
CEO-level contact;
Phone:
Company staff person contact and number:
DOL staff contact;
Status:

39. Kellwood
CEO-level contact:
Phone:
Company staff person contact and number-
DOL staff contact:
Status:

40.  John Moret (sp??)
CEQ-level contact:
Phone;
Company staff person contact and number:
DOL staff contact:
Status:

Sports contacts

41, Major League Baseball Players Assocmnon
CEOQ-level contact:
Phone:
Company staff person contact and number:
DOL staff contact:
Status:

42.  NBA Players Association
CEO-leve! contact:
Phone:
Company staff person contact and number-:
DOL staff contact;
Status:

884 FO3
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Working Draft
July 22, 1996 (6:02pm)

43.  Tennis -- players association (?7)
CEO-level contact:
Phone:

Company staff person contact and number:

DOL staff contact:
Status:

44.  USGA or PGA (?)

Company staff person contact and number:

DOL staff contact:
Status:

884 Po4g
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Working Draft
July 22, 1996 (6:02pm)

Designers

1. Marie St. John
2. Joan Vass

3. Donna Karan

884 P@S
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Woriang Draft

July 22, 1996 (6:02pm)

Celebrities with Companies

1. Delta Burke (actress)

2. Ronnie Lott (football player, former San Francisco 49er)

3. Paul Warfield (football Hali of Famer)

Other Celebrities
1. Kathie Lee Gifford

2. Cheryl Tiegs

Industry Associations

1. Business for Social Responsibility
Contact: Bob Dunn

2. National Retailers’ Federation
3. AAMA

4. Richard Reinis

Labor

1. UNITE
Comtact: Jay Mazur
212/265-7000

[

International Textile Garment and Labor Workers Union
Contact: Neil Kearney, President

3. AFL/CIO
Contact: John Sweeney or Rich Trumka

11




Working Draft
July 22, 1996 (6:02pm)

Consumers

1.

National Consumers League
Contact: Linda Golodner, CEO
202/835-3323

Moral Voice*

]

10.

11

*These groups have supported the minimum wage increase.

United States Catholic Conference
Contact: Rev. Brian Hehir
202/541-3000

Evangelical Lutheran Church

American Friends Service

Natiopal Jewish Community Relations Advisory Couneil
Jewish Labor Committee

Church of the Brethren

U.S. Bishaops’ Conference

International Labor Rights Fund
Contact: Pharis Harvey

202/544-7198

International Human Rights Law Group
Contact: Gay McDougal

202/232-8500

Oberlin College

Contact: Don Pease

216/775-8823

AAFLI(77)
Contact: Terry Collingsworth

884 PQ7
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Working Draft
July 22, 1996 (6:02pm)

12,

13.

14.

15.

16.

202/778-4500

Imaffaith Cemter on Corporate Responsibility
Contact: Timothy Smith or David Schilling
212/870-2295

LBJ School of Public Policy
Contact: Ray Marshall
$12/471-6242

National Council of Churches
Contact: Rev. Joan Campbell, General Secretary
202/544-2350

Mennonite Centrai Commuttee
Contact: 7777 (environmental person?)

Chartayne Hunter-Gault (journalist)
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T INITIATIVE

Background

Sweatshops conjure Up a visien of dangergus
tum-of-thb-century garment factories, of rooms
crowded with immigrant women and children
hunched over sewing machines for g fay
dollars a day.

But, thay stifl exist today.

Sweatshops are an ugly stain on American
fashion, and it is Up to all of us to remave it.

America’'s garment industry today grosses $45
killion a year ang employs more than one

ars, in tumn, purchage materia and cg
work among some 22,000 Sewing contraetors,
Many of these contracters violate Iabor faws.

of investigated establishments. Additionaiiy
thousands of these shaps have gerioy

violations that threaten the heaith .. and lives --
of thair workers,

Many companies in the American appara
industry provide 90od jobs, decent wages, and
fine clothing, and they dessrve our support.

But the firma that utiiize ang tolerate Sweatshop
laber maks 1t harger for honest, law-abiding

DOL’'s Garment Industry Strategy

To bring about change, DOL is,relying on a

three-pronged strategy of enforcement, recog-
hition, and educatlon;

Enforcement ‘

DOL's Wage and Hour Division conducts
targeted enforcement Sweeps In major
garmment centers and notifies manufacturers
of the “hot goads” provision of the Fair
Labor Standars Act, which prohibits the

shipment of goods made in violation of U.8,
wage laws,

Recognition

-In December 1995, DOL issuad itg first
Trendsettor igt, highlighting retailers and
manufacturers that have assumed responsi-
bility far monttoring the labor practices of
contractors that make their garmants.

Firms that are manitarad have significantly
fewer violations of labor iaws,

Education
DOLis Spearheading a garment public

Service announcement initiative, which
includes print and radio public service
announcemaentg and a new intemet Worid
Wide Web site, to provide information to
consumers Interested in heiping to combat
Sweatshops. No Sweat “Clues for Consum-
ers” have baen distributed to more than 80

million supportars of the sweatshop eradics-
tion initiafiyve,

DOL/OPA 96
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NO Fashion Trendsetters

‘March 25, 1996

The retailers and manula
their shelves are stocked

Abercrombie and F itch

Bahy Superstore
Banana Republic
Bath & Body Works
Bergner's

Boston Stores
Brylane

Caclque

Carson Pitie Scott
Dana Buchiman
Elisabeth

Express

Galyans Trading
GapHids

Gerber Childrenswear

Guess [nc.

cluress lisled below hav
with only "NO SWEAT" garmenis *

Henrl Bendel

Jesslca McClintock
Lands End

Lane Bryant !

Lerner New York

Levi Strauss and Ccnlnpany
Limited Too

Lz Claiborne tne.

Mast Indusiries

NFL Propoerties

Nicote Milier

Nardstrom

Old Navy Clothing Store
Patagonia
Penhaligon's

Structure

e all pledged 1o help eradicate swealshops In America and lo try to ensure that

Supetior Surgical Mip
The Limited
The Gap

Viclorla’s Secret Catalogue and
Stores

This fistis based on the valirtasy afforts of the
lited companies. They have wgreed lox
demonatrale g conwsiiment lo labos laws;
cooperale wilh lsw enforcemaeng agencies when
vislaliois of the law-gre faund; and mondjor :
wetking conditons, for axampie by conbiacting
wiih supplias who moniios Conlraciors o by
conducling site visig of suppliis. (Conpaales
not on (his It may ateo Mllow lhete practices )

The Trendsefiets £istis siifopen Any
compeny inlyesied In johinp the Lst mey ?
contact (ha ¥ S. Deparfmani of Labos al:
Viendseiters, 200 Consthollon Ave, NW,
Washington, DC 20210, The Tendseiters tist
{8 nol 8 "Where To Shap°fist A company's
nclusion h ibe dat does nof comtibie an
© endoisemant by the U S Deparimant of Laber.
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Women's Wear paily July 17, 1996

® Levi Straugs & Co.. with a
company-wide inspecetion pro-
gram in place for severnl years,
Fecently met with J.C, Peaney
Co. ez;c:mes to share its ang-
fweawhop strategies. The meet-
Ing was part of Lavi’s emphasis
on forging strong partnerships
with stores, as well as contrac-
tors that produce its apparei, in
order to increase controt of ity
mDuhhed the Fashion Ind
: a Industry
WASHINGTON — Labor Secretary Porum. the gathering, held at
Robe ich. who' doges Marymount University in subup.
obert Reich, who's been gging banvugtmaémmucdua
= : sweatshop ralnstorming ses-
im often-reluctant fashion mdustry sion for all aspects of ter e,
ior more than 3 yearty actively 1. Tg.etm refleeted the
clout ( gined sineg
Compat garment SWGatShOpB, had a took oz the issue aggressively £l m mt
captive audience Tuesday, ‘2,‘:,’3:‘, o oL 280 afer the dis . .
. ¢ Of 2 sewing ghop in
About 300 officials — many from Monte, Calif. whery Hllegal That major headiines to
. woritars were being held in -
leading apparel retailers and ORage to sew brang tacey L) coine out of this
manufacrurers-_—shOWedupfora farments, _ . today. What I do
D t red | The emphasis of Reieh’s
Labor Department-sponsored anti campaign has béen to pressure expect is renewed
sweatshop rap session where Reich prrpiird ?:",.'“,;‘;““‘“m‘"m , y
wrt, callin gthe meeting a in sewing shops menitored for mm, .
heid CO int” i ﬂ.le g labor law compliance. He has ~Labor Secrsis
gpousm In his reachet 5 m?‘“?ﬁﬁ T 'm:hal. bart Pk
: u Tom erx To
ifoconcl_ mwere‘ aE :fm nal chaing sy crC] has ding Inctuded Chery! Tlegs
w[pe sewm t Rationai chains and bi mep- tending u e
to how to out gshops ufacturers with bad pu:uoity Eathy [reiand, menn. ESixm
waat URGEIDAY OF otherwise maj- when swealshop-made garmeamen mons and. of course, Kathie Lo
Lreqt their workers, byt many Rave been traced 1o their com. Gifford. who has & become 1
company officials spokg to 3 panies. leading figure in the anti- _
growing trend within the ingys. Releh. in addressing the ey. shop drive since the revelation
Uy to grappie with the problem. ecutives he's beyen pushing to of worker abuse in connecnc:
Some of the responses our. change. reiterated his caj) for with her iine.

d panet industry ta nelp police garment if there was any consensus ¢
sions moderated by Reich in. contractors. all ta come out of forum. it wa
cluded: “For the iast year and a half that the faghion industry ha

® Kmart Corp.'s plans to' train I've been saying government just started to sersteh the su:
it3 quality controj inspectors can't do it all,” Releh saig, 1 face in finding ways to keep be:
woridwide {0 even mare effac. don’t expect major herdiines v ertabs on thetr proguetion.
tively deteet wo abuges “There is 00 recipe to fullos
The company has siso createq Some out of this today. What | in this ares.” said Roberta Karr
an executive post W oversee the S0 cxpect is renewed commit- Claiborne’s ganeral counse;
offort. which ineludes meettng ment. “It's .
with ajl ventdiors to d‘m“ thesp d If the qneﬂdlﬂeﬂ at Tuas- “AB an iunm we have t
factory conditions sng that of 5Y'S Tueeting was any measure decide If we want to mak
their contractory, the industry’s artention ig now (sweatshopa) an accepsabl

® Wal-Mart's move. since the widely fixed on the {ssue of labor practice.” said John it
discovery in May that some of it foratoiaops, both domestic ang matinger. viee president o
Kathis Lee Giffore apparet was Ore'80. Among the companies sourcing for Lavi’s in the U.S
bewng produced in a New YVori with officials in attandsnca in an interview. Ermatinger ais
City sweatshop. to lanneh an i Srore Federated Department Spoke during the meeting "I be
dependent inspection program Ctores. May D ent Stores lieve that 90 percent of the 1&
of sewing contractops Producing O. C. Penney, Netman Mayr- dustry hasn't looked st the:
the retail giant's private labey cus. Nordstrom, Tweeds. Liz business practices.”
%gpa&rel. Itd h3s alse mee with gglmﬂlsne?quuwpmlne!.c“s.'rlhg:

e Gap to discuss the e .

PrOGFaIm Of 3 contracygy in El Loom. Celebrity endorgars at- Cona e
Salvador, .
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ti-Sweatshop Session

Draws

Ermaunger said another way
Levi's is keeping traek of con.
tractor conditions woridwide is
by narrowing the namber or
supbifars it uses. This Precuce
of streamlining to gam greater
efficiency and controj can aiso
tranzlate 1nto keeping better
tabs on working condftions. [t's
a strategy that Warren Flick.
Kmart's president of merchan.
dising said is also being em-
ployed at the masgs merchant
chain,

“We are concentrating op our
national brands and our
brands.” Flick said. “We are
tooking for the right vendor
s:nnersmps. where we can

Ve 8 strategic meettng of the
minds on what we need *

Flick said the reduction of
suppliers 3nd the nupmper of
countries whare it sources, in
combinatiou with greater seruti-
1y of its veudors, will reduce the
likefihood of boying

parel. Kmart's apparei
proauctton, both private and
bruu‘iu: labels, is split about
ovanly between the UJ.8. ang
abroad.

“We are a big, powerful s
tomer, and therefore we ean
have influence,” Flick said.
“Wao're lmmf b‘ takoe this 18800 1o
8 new level of azsurance thag
the workers who maike 200ds fap-
us are properiy taken care of *

Lee Scott, exeeutive vice
president for me a
Wai-Mart. whiah has doaw ity
share of Streamlining, qonas-
lioned the virtue of exejuding
all small vengors, however,

“Oue of the problems is that
af you move to the {argest ana
best vendors (von have to make
sure) you're not squeesing out
the small and innavarive ven.
dors that are o their way up,”
he satd

While the eflectiveness of
monitaring coatractors Was not
in dispute, what role recailers
have in demanding or conduet-
ing the monitoring was debated
among pane puraeipants,

Gale Cottle, eRecutive vice

—

§6We aiso heard
today there is't
one quaick fix. What
we've come to is
the collective
conclusion we need
a

— Yooy Mulin, NGF

president of women's appares ar
Nordstrom. deecribad how the
mﬂty chain’s quaiity contrat

is tratned to look for jabor
abuses at contractors thar pro-
duce the chain's private I1abeil
appare|,

But when it comes 10 buying
brand-name merchandise, buy-
€13 have 1o clue as to the appan
Vs origin. she 2834

“It is the venders responm-
bility to ensure their contractors
are m compliance.” she said. “A
buyer can't identify s.sweatshop
item based on price in & show-
room.”

Richard Reinis. who is the
ofa cooperitive contrae.

lormonitoring group of Los Ap.

geles manury saud retail-
ors should require waARULICTUr-

———

300

€13 10 monitor their contrastory

“You can't do it without re-
tatl involvement.” Reinis said.
“‘{Retatlers] sit in & monolithic
position. and (they) have the
power 1o causs reai peform.”

Tracy Mullin, president Na.
tionai Retail Federation. said
rotailery are ° to beip
stop mmu':w lbu:r bus reit.
erated the need for a fashion-in-
dustry-wide approsach to soiving
the prodblem. The NRF is op-
posed to requiring rewilers to
participate in monitoring but is
willing to educate vendors
about the need for following
Iabor taws and digcontinuing
suppliers that viojate jJaws. .

“One thing is very clear: No
one wants to sell a product
made’ in a sweatshop, Muilin
said. “We also heard today there
lsa’t one quick fix. What we ve
come to is the collective !:mzchl-
sion we noed & partaership.

The cost of insuring that the
estimated 22.000 garment
sewing shops in the conntry op-
erate iegitimately was also on
the mind of ponelists.

Cheryl Tiegs, whoss apparel
accessory and shoe iine soid at
Sears from 1980 to 1990. ssid
price-comnscious retajlers may
have to pay t:l‘o.rdo fo:. apparei
that’s guaran to be sweat-
shop-free :

“They may have t0 accept the
responsibility that they'll have
to pay wore then the rock-bot-
tam priovs.” she caid. “In other
words. they can’t have their
caioe and est it too.”

Tlegs also reflected om how
the concentration of retaiiing
among fewer players may be
playing & role iz pa
sweatshops as stores {00k to

price: down and stsy com-

*When [ swarced {n 1960 the
big disecunt operations weren M
as powernil az they are today.
she said. “Consumers are get
ting spoiled. The reason is be-
cause there are sweashops. |
think it's gotten mueh worse."

Jay Allen. Wal-Mart's viee
president for corporate affairs,
said he doesn't ant:&igat;;g-
crease of apparei p 5 -
ing that manufactnrers are find-
ing inereased efficioneies by
dealing onily with legitimate
contractors,

“Too many are ptoving it can
be dote.” Alien said. “We're not
convineed highar prices are
neceasary. Our customers have

grown to expect. everyday low
prices at Wal-)art."
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Working Draft
July 19, 1996

Contact List Possibilities

Companies/Business Leaders*
*Contacts are CEO level

I LizClaiborne @) red o~

Contact: Paui Charron

Nicole Miller _ O 509
Contact: Bud Konheim, CEQ

Marvin Traub (retired CEO of Bloomingdalﬂ

4. Neiman Marcus
Contact: Stanley Marcus, retired CEQ
5. K-MART @
Contact: Floyd Hali
6.  WAL-MART N\u\*
Contact: David Glass
7. J.C. Penney
Contact: J B. Oesterreicher, Vice Chair of Board and ceo(fo. i~
8 Nordstrom’s
Contact: Ray Johnson -
9. Nike
Contact: Phil Knignt
10.  The Wak Disney Compary @f.‘m, e 0'Oun
Contact: Michael Eisner
11. NFL Properties
Contact: Sarah Levinson
12. Patagonia \L\ b
Contact: Mike Olson\ln42?®

13. Levi Strauss

(3]

)
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Working Draft
July 19, 1996

Contact: Bob Haas A\(N)

14, The Gap o B@
Contact: Don Fisher or Michael Dixon (check

15.  Gerber Baby Producta@bj
Contact: Dave Jones

16. The Limited L_) H\

Contact: Les Wexner

17 Maidenform | s”
Conmtact: Elizabeth Coleman

Philips Van Heusar@

Sara Lee
Contact: John Bryan

A
21.  Eddie Bauer 5 ({*”3
Contact: 77777 (owned by Spiegel)
22. Reebok ~
Contact: Paul Fireman LJ H
617/341-5000

23.  Depeche Mode

24, Fritzi
Contact: Bob Tandler

Timberlanq

26. LL.Bean U A

L8]
tn
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July 19, 199
;y T (\w») VJJ

Gdnb G Hoo o S
Z%M and’s End LYef

M
28. Jones New York

Designers
1. Marie St. John

2. Joan Vass

3. Donna Karan

Celebrities with Companies

1. Delta Burke (actress)

2. Ronnie Lott (football player, former San Francisco 49er)

3. Paul Warfield (football Hall of F amer)

Other Celebrities
1. Kathie Lee Gifford

2. Cheryl Tiegs

Industry Associations

1. Business for Social Responsibility
Contact: Bob Dunn

2. National Retailers’ Federation

3. AAMA

3, Richard Reinis

Oy nam (in
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Working Draft
July 19, 1996

Labor
1. UNITE T
Contact: Jay Mazur
212/265-7000
2 International Textile Garment and Labor Workers Union
Contact: Neil Kearney, President
3. AFL/CIO
Contact: John Sweeney or Rich Trumka
Consumers

1.

National Consumers League
Contact: Linda Golodner, CEQ
202/835-3323 -

Moral Voice*

“These groups have supported the minimum wage increase.

Uhited States Catholic Conference

Contact: Rev. Brian Hehir

202/541-3000

Evangelical Lutheran Church

American Friends Service

National Jewish Community Relations Advisory Council
Jewish Labor Committee

Chun:h of the Brethren

U.S. Bishops’ Confersnce

International Labor Rights Fund
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Working Draft
July 19, 1996

10.

11

13.

14.

15.

16.

Contact: Pharis
202/544-7198

International Human Rights Law Group ~~
Contact: Gay McDougal
202/232-8500

Oberlin College
Contact: Don Pease
216/775-8823

AAFLI (77)
Contact: Terry Collingsworth
202/778-4500

Interfaith Center on Corporate Responsibility
Cortact: Timothy Smith or David Schilling
212/870-2295

LBJ School of Public Policy
Contact: Ray Marshall
512/471-6242

National Council of Churches

Contact: Rev. Joan Campbell, General Secretary
202/544-2350

Mennonite Central Committee
Contact: ?7?? (environmental person?)

Charlayne Hunter-Gault (j ournalist)
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Working Draft

July 19, 1996
Contact: Pharis Harvey (_f\| &9
202/544-7198

9. International Human Rights Law Group
Contact: Gay McDougal
202/232-8500

10. Oberlin College
Contact: Don Pease
216/775-8823

11.  AAFLI(?)
Contact: Terry Collingsworth
202/778-4500

12.  Interfaith Center on Corporate Responsibility
Contact: Timothy Smith or David Schilling
212/870-2295

13.  LBJ School of Public Policy
Contact: Ray Marshall
512/471-6242

14, National Council of Churches
Contact: Rev. Joan Campbell, General Secretary
202/544-2350

15.  Mennonite Central Committee
Contact: 7??? (environmental person?)

16.

Charlayne Hunter-Gault (journalist)



